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DODGE AND NASH ANNOUNCE LINES 


Buick Cuts 1940 Prices 
From $17 to $28! 


"40 Dodges Boast 
Redistribution of 
Weight in 2 Lines 


Longer Wheelbase, Full 
Width Rear Doors on 
10 New Models 


DETROIT.—Featuring a 
new “full-floating ride,” 
Dodge for 1940 will offer 
three body types in the 
Special line and seven body 
types in the Deluxe line. The new 
models include innovations in style, 
comfort and operation. 

Basic principle underlying the 
“full-floating ride” of the 1940 
Dodge is said to consist in a newly 
perfected system of weight distri- 
bution by which the company’s en- 
gineers have created a scientifically 
suspended “zone of comfort,” the 
practical advantages of which are 
said to be further realized through 
new body layout. 

An outward examination of the 
1940 Dodge shows the car as an 
original style creation, made pos- 
sible by the fact that not a single 
1939 body die is said to have been 
retained for 1940 production. Ap- 
pearance features include the air- 
cleaving V-slant radiator grille, 
streamlined hood, reclined wind- 
shield, arched roof, molded fender 
contours, and the unbroken round- 
ness of rear quarters and back. 

Among the advances on the 1940 
Dodge are a longer wheelbase of 
119% inches; a _ lower, stiffer 
chassis frame with large front 
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CHARLEY NASH, grand old oak of 


the motor industry (left), celebrates 
th anniversary as manufacturer of 
Nash cars, while George W. Mason, 
president, (right), stands hard by. 

WENTY-FOUR years ago last 

Wednesday Nash Motors was 
founded and as a sort of celebra- 
tion of its 24th anniversary this 
issue of Automotive News carries 
the announcement of the com- 
pany’s 1940 models. 

Also bear in mind that Sept. 6, 
1916 was the date on which that 
grand old oak of the motor in- 
dustry, Charley Nash, became his 
own boss. He resigned the presi- 
dency of General Motors to be- 
come this. All his previous busi- 
ness years he had been working 
for others. When he founded Nash 





te Ps Car Registrations .......... Page 17 
Motors he became captain of his||] Coming Events ............ age 
own ship and ever since, from the Dealers Tell Me ........... Page 21 
bridge of that ship, he has os Week ..... Page a 
charted the course of a company, mrs re eaten — 
an “independent,” which has seen ss 7 
many of its competition fall by the | cross member; improved §indi- 


vidual-action front springing com- 
bined with four airplane-type 
double-acting shock absorbers; im- 
proved steering layout including 
larger, stronger tie rods; improved 
gearshifting mechanism; rubber- 
insulated steering gear mounting 
and direct steering with individual 
tie rod to each wheel; a further 
improved all-steel safety body con- 
struction, and interior appoint- 
ments making for greater comfort 
and riding and driving’ ease. 
Lengthening of the wheelbase from 
(Continued on Page 8, Col. 1) 


wayside. He’s still standing on the 
bridge as chairman of the board, 
hale and hearty at 76, and with 
unlimited faith in his automobile 
“butter and eggs” which he brings 
to the 1940 public market. He’s a 
going concern who has weathered 
many a storm in those 24 years in 
which time he has produced nearly 
1,300,000 motor cars made by the 
company he heads. 
. =e 


COINCIDENTAL, one might term 
___ (See SPARKS, Page 15, Col. 1) 


















































FRONT-END STYLING of the 6 . 
feature of the new models is described as the ‘‘full-floating ride,’’ a performance 
element made possible by scientific weight distribution, 


1940 Dodge announced today. Outstanding | 








FLINT.—Price reductions, rang- 
ing from $17 to $281 on nine of 
Buick’s 1940 models, basic prices 
on two new series to be introduced 
this year, and addition of numer- 
ous accessories as standard equip- 
ment at no extra cost on remain- 
ing models, were announced Thurs- 
day by Harlow H. Curtice, presi- 
dent and general manager. 

The Buick range for 1940, com- 
parable to 1936 prices and con- 
sidered the lowest in the com- 
pany’s history, is from $895 for the 


40 Willys Prices 
To Start at $495, 
12% Under 1939 


NEW YORK.—Leadership in 
“the attack on the No. 1 problem 
facing the automobile industry— 
production of full-size, high-speed 
motor cars selling within reach of 
the 24,000,000 American families 
with annual incomes of $2,000 or 
less as well as the higher income 
groups,” was claimed here last 
week by J. W. Frazer, president of 
Willys-Overland Motors, Inc., in 
announcing the company’s 1940 
models will be priced as low as 
$495, f.0.b. Toledo. 

“An aggressive advertising cam- 
paign will be launched in the latter 
part of September,” Frazer said. 
“The schedule has been planned so 
that adequate stocks of the new 
cars will be in dealers’ hands when 
the advertising appears.” 

Frazer, at the preview showing 
at the Hotel Astor, said this base 
price, 12 percent under the 1939 
level, is the lowest in history for 
automobiles of standard size and 
performance. 

The 1940 Willys car, Frazer said, 
not only has been reduced as much 
as $65 in base price, but its speed 
has been stepped up to 75 miles per 
hour, with fuel economy as high as 
35 miles per gallon, it is claimed. 

Willys passenger car models for 
1940 are being produced in two 
lines—deluxe and Speedway— 
Frazer said, at the following 
prices, f.o.b. Toledo, with taxes 
extra: Speedway coupe, $495; Speed- 
way sedan, $545; deluxe coupe, 
$590; deluxe sedan, $620. In ad- 
dition, there will be a _ pick-up 
commercial car at $525 and a cab- 
over-engine panel delivery car for 
$799, he said. 





The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Today: 
1939 1938 


Pos. Pos. 
1—384,659 Chevrolet 277,996— 1 


2—300,481 Ford 235,833— 2 
3—229,947 Plym. 159,5382— 3 
4—126,742 Dodge 63,106— 5 
5—124,394 Buick 93,375— 4 
6— 94,322 Pontiac 57,858— 6 
7— 84,944 Olds. 54,685— 7 
8— 43,618 Chrysler 29,096— 9 
9— 43,473 Stude. 


20,431—12 


10— 38,792 Mercury 


Total All Makes 
1,641,690 1,125,243 


For complete standings of all 
makes, see Page 17, this issue 





121-inch wheelbase Series 40 Spe- 
cial business coupe, to $2,199 for 
the 140-inch wheelbase Series 90 
Limited limousine. 

Basic prices on the Series 40 
models, with the exception of the 
convertible phaeton, remained un- 
changed from 1939, notwithstand- 
ing addition as standard equipment 
of such accessories as improved 
front and rear safety direction 
signal, extra front bumper guards, 
extra electrical equipment, trunk 
lights, fender lamps, oil filter and 
other accessories which either 
were not on the cars last year or 
were optional at extra cost. 

Buick’s new Series 50 Super and 
Series 70 Roadmaster lines, com- 
pletely new additions for 1940, will 
take their position pricewise just 
above the Series 40 Special and 
Series 60 Century models, respec- 
tively, providing the most complete 
market coverage in the experience 
of the company, Curtice said. The 
new Super four-door, six passenger 
sedan will deliver in Flint, includ- 
ing federal tax and all standard 
accessories, at $1,109, and the six 
(See BUICK PRICES, Page 21, Col. 1) 


War Postpones 
Machine Tool 


Show, Congress 


CLEVELAND. —In view of the 
outbreak of war in Europe, mem- 
bers of the National Machine Tool 
Builders Assn. have decided to 
postpone indefinitely the Machine 
Tool Show which was to have 
been held here Oct. 4-13. This also 
involves the postponement of the 
Machine Tool Congress. A series of 
meetings which were sponsored by 
a group of nine engineering and 
technical societies, and which were 
to have been held during the Ma- 
chine Tool Show. 

Wendell E. Whipp, president of 
the association, said members of 
the association feel that the great- 
est contribution the industry can 
make to the welfare of the nation 
at this time is to concentrate their 
entire efforts on the production of 

(See MACHINE, Page 18, Col. 5) 





Nash Cuts Prices 
On Its 1940 Cars; 
Feature New Ride 


18 Models, 6 in Low-Price 
Line, to Incorporate 
Many Innovations 


DETROIT.—Eighteen new 
models, possessing new 
features aimed at comfort 
and safety, were announced 
Saturday by Nash for the 


1940 season. 

Prices of the new cars will be 
lower than those of comparable 
1939 models, according to W. A. 
Blees, general sales manager of 
Nash Motors division of Nash- 
Kelvinator Corp. Price reductions 
range from $20 to $50. 


Nash will make a drive in the 
low price market this model year 
with extra large and high-powered 
cars, Blees announced. Nash’s low- 
priced automobiles, the deluxe La- 
Fayettes, are built on a 117-inch 
wheelbase, have 99 horsepower mo- 
tors, and offer many driving and 
construction features. 


This low-priced series is made up 
of six models, as are the two other 
series being introduced by the com- 
pany —the twin-ignition, valve-in- 
head Ambassador Eights, and the 
Ambassador Sixes. These _ series 
will be sold in the medium-price 
field, and like the low-priced cars, 
will be among the biggest automo- 
biles in their price class, Blees 
said. The eights have 125-inch 
wheelbase, and motors with 115 
horsepower. The six-cylinder series 
has 121-inch wheelbase and 105 
horsepower. 


Many new features and numer- 
ous improvements are to be seen 
on the new cars. An “Arrow Flight 
Ride” is one of the big features 
which Nash will stress in its ad- 
vertising, along with the condi- 
tioned air system it pioneered and 
which for 1940 has been advanced 
considerably. 

This ride is declared to be ex- 
ceptionally smooth and was per- 
fected for comfortable riding on 
rough country roads, as well as on 

(Continued on Page 6, Col. 1) 


KEYNOTE of the 1940 Nash line of cars is the new mr styling. Other 


features include new 
ditioning, three-passenger seats 
tion and mechanical details. 


“Arrow Flight Ride,’’ improved ‘“ 
n front and rear, improvements 


eather ~—— air-con- 
n construc- 
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Motor Stocks Share in ‘War Boom’ on Wall Streeifi 


Gains in Export Business 


Seen Vital to Car Industry 


Special to Automotive News 

NEW YORK.—Automotive 
shares participated in the “war 
boom” on the stock exchanges dur- 
ing the past week but their gains 
fell short of those of securities 
more closely allied with war ma- 
terials. 

To say that the action of the 
markets came as a surprise in 
most quarters, is to put it mildly. 
Prior to the actual time when hos- 
tilities actually became inevitable, 


STOCK PRICE AVERAGES 


Last This Year 

Week Week Change Ago 

24 motors 3 .......... 31.53 35.25 +3.72 31.73 
10 car-truck co.’s ... 33.36 36.97 +3.61 33.16 
10 parts-accessories .. 23.47 26.09 +2.62 29.30 
4tire-rubbers ...... 23.74 28.20 +4.46 26.11 


war scares had sent prices down. 
But the period of suspense and ex- 
pectation was so long that all gov- 
ernments and all markets had had 
time to prepare for the final blow. 
The result was an absence of 
dumping that at first had been 
expected. 

An important factor was the con- 
trol assumed by the British gov- 


Distributors See 
40 Chryslers at 


Special Preview 


DETROIT.—The 1940 Chryslers 
were presented to distributors last 
week at Mackinac Island, Mich. 

Distributors assembled in Detroit 
on Sept. 5 and at noon on that day 
boarded the chartered D & C line 
steamer, Greater Buffalo, for the 
trip to the resort, arriving the fol- 
lowing morning. A _ preliminary 
enroute prepared the 
guests for the big show in the 
Grand Hotel Casino Room. Re- 
turning, the boat left Mackinac 
Island at 1 a.m. Sept. 7, arriving 
in Detroit that evening. 

In addition to the business meet- 
ings and presentation of a full 
line of the 1940 cars, the program 
included a golf tournament, bridge, 
dancing, floor show, tour of the 
island and other features. 

Charles L. Jacobson, vice-presi- 
dent and general sales manager, 
Chrysler Sales division, Chrysler 
Corp., presided at both meetings. 
Among the speakers were K. T. 
Keller, president of the Chrysler 
Corp.; Fred M. Zeder, vice-chair- 
man of the board; B. E. Hutchin- 
son, chairman of the finance com- 
mittee; A. vanDerZee, vice-presi- 
dent; J. E. Fields, vice-president; 
J. W. Scoville, chief statistician; 
Dr. John S. Thomas, president of 
the Chrysler Institute of Engineer- 
ing; David A. Wallace, president 
of the Chrysler Sales division, and 
Lee Anderson, president of the Lee 
Anderson Advertising Co. 

Wives of the distributors, field 
force and factory executives were 
invited to the entire three-day pro- 
gram. A feature for the feminine 
guests was a style show, conducted 
by Mrs. Wilhela Cushman, fashion 
editor of the Ladies’ Home Journal 
and Mrs. Mary Cookman, associate 
editor, with a group of New York 
models. Miss Inez Hooper, secre- 
tary of the operations committee 
of the Chrysler Corp., acted as 


hostess to the women guests. 


ernment of the holdings of its cit- 
izens of foreign securities. This 
prevented their immediate dump- 
ing on the market for conversion 
into cash as happened at the time 
of the last war, which came with 
more suddenness. It now appears 
that the liquidation of foreign hold- 
ings of American securities, includ- 
ing large amounts of automotive 
shares, will be gradual, 
business holds up in this country, 
the shock may be absorbed with- 
out any demoralization such as 
closed the exchanges in 1914. 

It still is too early to appraise 
the actual effects of the European 
war on American business and 
finance. Employment in certain 
lines appears sure to rise and busi- 
ness along with it. Prices of com- 
modities should, under all past ex- 
perience, advance. 

The effect on the automobile in- 
dustry is difficult to gauge. It will 
be noted that the stocks of tire 
and rubber companies led the auto- 
motive advance. Here, the sharp 
increase in the price of crude rub- 
ber was a factor, bringing an im- 
mediate expansion in the inven- 
tory valuation of all companies. 
This also should make for a firm 
price situation in an industry that 
has during the past summer made 
use of sales to spur sales. 

And among the car and truck 
companies included in the AvrTo- 
MOTIVE News stock price averages, 
Mack showed the outstanding gain, 
indicating the belief of Wall Street 
that exclusively truck manufactur- 
ers were in a good position to take 
advantage of export business which 
may become available. Percentage 
gains in the parts and accessory 
group were about in line with 
those in the car and truck cate- 
gory, with both lagging behind the 
rubber group. 

One of the most important angles 
of business prospects from the 
standpoint of the automobile in- 
dustry, as well as several others, is 
the possibility of exports to coun- 
tries other than those engaged in 
war. In other words, manufactur- 
ers in this country may be able to 
pick up additional sales in coun- 
tries now served in part by the 
belligerents. This may prove im- 
portant in South America. 

Also, sales at home will be stim- 
ulated in some quarters by in- 
creased activity of manufacturing 
industries and increases in the 
prices of farm products. Another 
possibility is that Canadian auto- 
motive plants will be converted 
into munition producers, thus open- 
ing that market for direct exports 
from this country. 


Madison to License 


Dealers in Used Cars 
MADISON, Wis.—An ordinance 
licensing used car dealers has been 
adopted by the common council 
here. The measure provides for an 
annual fee of $25 and requires all 
dealers to keep a detailed record of 
goods purchased with the signature 
of the seller. 

Dealers are prohibited from buy- 
ing second-hand articles from min- 
ors under 18 years of age or intoxi- 
cated persons. A fine of not to ex- 
ceed $100, with the possibility of 
having the license revoked by the 
council, is provided as a penalty. 





FIRST 1940 WILLYS to roll off assembly line. M. J. Golden, right, general 
sales manager, is shown congratulating Joseph W. Frazer, president of Willys- 
Overland Motors, Inc. The new cars, with a top speed of 75 miles an hour, have 
a base price of $495, f.o.b. Toledo, for the lowest price model. 


and if 


Dealers Glimpse '40 DeSoto . . . 





ATTENDING DEALER preview of the 1940 De Sotos in the Masonic Temple 
in Detroit last week were some 1,200 dealers, retail salesmen and service man- 
ers from this territory. Among attendees were, “a right, Mike Turk, E. 


a 
Liverpes!, 0.; N. J. 
R. E. Kreider, Erie, Pa.; W. H. 
of De Soto factory. 





Roth, Breckenridge, Mich.; D. M. 
Nickless, Bay City, Mich., and Jack Ballard 


Webb, Ashtabula, 0O.; 


KARL BRONSON, director of advertising and merchandising of De a 


chats with V. N. Ball, Elkhart, Ind.; 


A. F. Messner, St. Joseph, Mich.; W. 


Lowry, Massillon, 0.; and J. H. Bottomy, Massillon, O. 





OTHERS ATTENDING the De Soto preview included, left to right, G. D 


Pate, Akron, 
Youngstown, O. 


0.; C. E. Bleicher, vice-president of De Soto, and Andy McGuire, 


1,200 De Soto Men Preview 
°4.0 Models, Hear Sales Plans 


DETROIT.—About 1,200 De Soto 
dealers and their retail salesmen 
were given a preview of the 1940 
cars and heard factory executives 
outline the sales program for the 
coming model year at the Masonic 
Temple here last Thursday. In 
attendance were De Soto, men 
from scores of cities and towns in 
this territory, all of whom were 
promised that 1940 models would 
be enroute to them within a few 
days. 

While details of the new product 
are to be withheld until cars are 
available for examination and 
demonstration, De Soto is making 
no secret of the fact that it will 
have increased size and _ horse- 
power in the coming model year. 

L. G. Peed, vice-president in 
charge of sales, who headed the 
delegation of factory sales execu- 
tives at the meeting, pointed out 
that the De Soto factory is now 
producing new cars in volume, and 
that in addition to the millions of 
dollars which have been spent in 
plant expansion, additional mil- 
lions have been invested in tools 
and dies required to make the 1940 
De Soto entirely new in appear- 
ance and size. 

Accompanying Peed and taking 


Banigan to Manage 


Private Owner Council 
NEW YORK.—William H. Ott, 
president of the National Council 
of Private Motor Truck Owners, an- 
nounces that Leon F. Banigan has 
been appointed managing director 
of the council, with headquarters at 
Washington. 

The council was organized a year 
ago by representatives of industrial 
and farmer owners of motor trucks 
to meet the growing problems af- 
fecting those who distribute their 
products in their own vehicles. 


a part in the business proceedings, 
were J. B. Wagstaff, general sales 
manager; R. M. Rowland, assistant 
general sales manager and Karl H. 
Bronson, director of advertising 
and merchandising. These men 
will conduct similar meetings in 
other cities throughout the coun- 
try all during September, leading 
up to a nationwide advertising an- 
nouncement the second week in 
October. 


In the meantime, shipments are 
going forward so that by early 
October, every De Soto dealer in 
the country will have received a 
representative variety of body 
types for showroom and demon- 
strator purposes, Peed said. 


Col. R. S. 
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ing an Ontario egg before an appreciative audianes "as 


COOKING THROUGH a newspaper on a 








Cadillac-LaSalle 
1939 Shipments 
Hit 36,611 Unit 


DETROIT. —Shipments of 19,1 ° 
model Cadillacs and LaSalle, 
reached 36,611 units, D. E. Ahren; 
general sales manager, announce; 
Saturday. 

“This was the fourth best volum 
for a year-model run in the histor 
of the company,” he said. “Only 
the model years of 1928, 1929 and 
1937 surpassed the total.” The in 

Final shipment figures give} applicatic 
Cadillac-LaSalle an approximat| car Dea 
50 percent increase over the pre} —— 

Chev 


Dea 
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ecial to 
NEW 

Court JI 
has issué 
restraini 
tor vehic 
forcing 

necticut 

tration f 
into this 


ceding year. The 1938 model yg. 
ume was 24,950. 


“A principal feature of th 


business year,’ Ahrens contin 

“was the consistent strength tea F or 
retail market. Each 10-day repo S 
period showed a substantial jn. al 
provement over the comparatiy| pETRC 


record of 1937-1938. The gain wal retail sal 
especially gratifying during th in Augus 
summer months. Through Jun gain of 1 
July and August we maintained a August 1! 
increase well above 40 percent. | sles mat 

“Another important highspot i: day. Sale 
the 1939 model year record jp. year were 
volves our dealer profit margin|’ The las 
Distributors and dealers handling} showed g 
98 percent of Cadillac-LaSal; days of A 
volume will finish the year in the ond 10 da 
black.” preceding 

Used car sales as well as nev} Truck sa 
car increases contributed to thj units, a 
stability of the Cadillac-LaSalk} total sales 
dealer body. At no time during th} Used c: 
year, Ahrens said, were used cw} Holler sa 










stocks a critical problem. compared 
SS 1938, com 
Hudson Steps Up |*"* 
Output Again as Coodye 


N + 
Sales Increas¢ ,.2, 


DETROIT.—Following closely omanufactt 
the heels of production increasein St. Ma 
on 1940 models reported in thtoday by 
previous week, Hudson Motor Cajdent of th 
Co. officials announced a furthepber Co. 
production step-up last week wit} The pla 
the addition of 1,500 more emmanufact 
ployes, bringing the total now #800ds. 
work to 12,500. Approxi 

Domestic demand for the 1has been | 
models, already announced as tigef St. Mai 
best in 10 years, continue wylate rigt 
diminished in the face of wapuply of — 
news, according to officials, witeep well: 
every indication pointing to an apLake. 
tive buying season ahead, due t 
the tremendous volume of ord 
on hand and to the fact that 
car stocks in the field were lo 
at the end of August than for 
similar period since 1934. 


Washington Will Stage 
Car Show Oct. 21 
WASHINGTON.—The Natio 
Capitol’s 20th annual automo 
show, under the auspices of 
Washington Automotive Tragg 
Assn., was announced this week @J 
R. J. Murphy, WATA manager. 
Oct. 21-28 is the date and Riv 
side Stadium, a new location, 
the place. The week-day admissi 
will be 25 cents while evenings @ 
Sunday will be 40 cents. ‘ 





























stove that never gets hot is fun ® 


here is a picture to prove it. The gentleman with ; men bee D 
i asi the flip-flopper in his ee, 

McLaughlin, president, General Motors of Tesate, Ltd., a0 th as Juke 

Together they'T Motor’ cat 

the opening & i iosMiddletown, 


General Motors Parade of Progress on opening day at the Canadian 
A. Lewis, assistant director, General Motors public 


Exhibition. C. 






relstiontharles F 


New York City, stands at left as egg-frying judge. 
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o|fnforcement of Conn. Used Car Law is Restrained 


~|pealer Assn. Is Successful 
is| In First Battle on $10 Fee 


: tive News 

a snc TAVEN, Conn.—Superior 
Salles! court Judge Edward J. Quinlan 
hrens} pas issued @ temporary injunction 
UNnced} restraining Michael A. Connor, mo- 
tor vehicle commissioner, from en- 
lume! forcing the _newly-enacted Con- 
istory| necticut law imposing a $10 regis- 
“Oniy| tration fee on used cars brought 

9 ani! into this state for resale. 
The injunction was issued upon 
give] application by counsel for the Used 
imat:| Car Dealers Assn., Inc., and fol- 

pre _ 

1 vol. 


— 


Chevrolet Sales 


ne For August Tops 
| Same Month °38 


wa 
im. 
rativ}] DETROIT. — Chevrolet dealers’ 
1 wast retail sales of new cars and trucks 
> thi in August totaled 48,840 units, a 
June} gain of 14.6 percent over those for 
ed ar} August 1938, W. E. Holler, general 
nt. [sles manager, announced here to- 
ot it} day. Sales in the same period last 
1 in} year were 42,611. 
argin} The last 10 days of the month 
\dling} showed gains over both the last 10 
Salk} days of August, 1938, and the sec- 
n the ond 10 days of August, immediately 
preceding the period reported. 
nevi Truck sales accounted for 12,692 
) thiunits, a substantial part of the 
Salk} total sales. 
g th? Used car sales for the month, 
1 ca} Holler said, were 121,619 units, as 
compared with 107,593 in August, 
1938, combined new and used unit 
sales for August being 170,459. 


P 


is [Goodyear Rubber Plans 


New St. Marys, O., Plant 


AKRON.—Plans for a new 
ly opmanufacturing plant to be erected 
easesin St. Marys’ O., were announced 
| thitoday by P. W. Litchfield, presi- 
 Cadent of the Goodyear Tire & Rub- 
rthepber Co. 
wit} The plant will be devoted to the 

emmanufacture of mechanical rubber 
iW ge goods. 
| Approximately 60 acres of land 
1gghas been acquired at the outskirts 
s tgof St. Marys and along the Nickel 
Plate right-of-way. An abundant 
wasuply of water is available from 
witideep wells and the nearby Grand 
n é ake, 
ue t 










SHOWN HERE are a grou 


lowed lengthy legal proceedings 
which included the convening of a 
special federal constitutional court. 
The federal tribunal of three 
judges dismissed the plea for lack 
of jurisdiction, although expressing 
some doubt as to the constitution- 
ality of the statute in question. 

Judge Quinlan’s finding was in 
part as follows: 

“The chief contention of the de- 
fendant is that the statute imposes 
no duties of enforcement upon the 
commissioner of motor vehicles. 
The statute uses the word ‘require’ 
in connection with certain informa- 
tion and the prescribed fee from a 
person bringing a used motor ve- 
hicle into the state for the purpose 
set forth in the statute. This fur- 
nishes the nub of the situation at 
this point of the proceedings. 


“The cases of Sioux Remedy Co. 
vs. Cope, 235 U. S. 197, 204, and 
Furst vs. Brewster, 282 U. S. 493, 
498, hold that a penalty similar to 
the one imposed here may consti- 
tute an undue burden upon inter- 
state commerce. To avoid the pen- 
alty stated in the act, namely, the 
deprivation of civil remedies in the 
courts of the state to enforce the 
obligations incurred by a purchaser 
of a vehicle not registered as the 
act requires, involves the pursuit 
of the steps set forth in the statute. 

“It will be possible to obtain a 
hearing upon the merits of this 
case very shortly. The defendant 
offered no evidence in this pro- 
ceeding except as certain informa- 
tion was elicited by cross-examina- 
tion of state employes called by 
the plaintiff. 

“I appreciate that the court, 
after such a hearing, may feel that 
there is an adequate remedy at law 
in the way of setting up the con- 
stitutional objections to any pro- 
ceeding involving the collection of 
the penalty, but the burdensome 
effect on interstate commerce 
which is involved in preventing an 
action to recover for such used mo- 
tor vehicle or any part of the sell- 
ing price thereof in the courts of 
this state warrants me, at this 
time, in preserving the status quo.” 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by _ the 
‘‘wide-awake”’ in the industry. 





f star Lincoln-Zephyr salesmen, and to flight 
ord executives from the Ric wae. (Calif.) branch plant, flanking Arth 
patch, Lincoln sales manager of the Ford Motor Co., who flew to San Francisco 


ur S. 


m New York to act as master of ceremonies and official host to these sales- 
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winners in a recent Lincoln-Zephyr sales contest. 


Brow, ywles Hudak, John ‘Roehrich Co., Garfield, N. 
of oto’ cnToger-Jonas, Inc., New York City; J. 
iovMiddletown count . Vernon, N. Y.; 


Clinton Warner 
vn, Conn.; W. J. Brennan, Dugal G. Campbell, Inc., Brooklyn, N. ¥.; 
+ Brown, Helard-Guildford Corp., Ridgewood, N. J. 






G { the Merit Club of the Ford Motor Co.’s 
1» (N. J.) branch ae trips to the San Francisco Fair from 
“d York World’s Fair. Here they 
given the Merit Clubbers in the Dealers’ Lounge at 
on, where merchandise prizes were awarded to themselves and 25 more 
t, fr ee club who were victors in a June-July oeeey qe. i 
» front row, Al La F. , Monroe Auto Sales Co., Monroe, N. ¥:; F. 5. 
F. Day Co., Plainfield, N.'3.; E. V. Huyler, John Roehrich Co.; Garfield, 


ir appreciation at the 
ove emng thee . beautiful Ford 


J. Back row, Harold 
J. Rosenberger, H. A. Stein 
Longworth-Carlson Co., 


Qreene 


Pontiac Sales Forces .. . 





PONTIAC EXECUTIVES as they examined the 1940 cars at the Proving 
Ground at Milford, Mich., Thursday as part of Pontiac’s annual sales conven- 


tion. Left to right, V. A 
M. C. Th 
sistant general sales manager. 





ompson, manager of the New York zone, and Verne L. 


. Davison, manager of the Atlantic region, New York; 


Murray, as- 


H. J. KLINGLER, Pontiac general manager, right, greets Zone Manager A. 
A. Martin, of Philadelphia, as he arrives at the Proving Ground Thursday to 


see the new cars. 





D. U. BATHRICK, left, Pontiac general sales manager, explains an important 
about the 19410 Pontiac cars at the GM Proving Grounds Thursday to T. 


Ray, manager, Pacific region; A. M. 


Sanders, manager San Francisco zone, 


and Harold Schmidt, company comptroller. 


Pontiac Sales Continue Rise — 
As Plant Boosts ’40 Output 


MILFORD, Mich.—D. U. Bath- 
rick, general sales manager for 
Pontiac Motors, told 300 members 
of the company’s field and central 
office sales department assembled 


‘at the’ General Motors Proving 


Ground here from all parts of the 
country, that the company’s deal- 
ers will go into the new model year 
with fewer 1939 cars on hand and 
fewer used cars on their lots than 
at any announcement time in Pon- 
tiac’s history. The representatives 
were here last week for their first 
glimpse of the new 1940 cars. 


“Sales have continued to hold up 
remarkably well during the sum- 
mer months,” said Bathrick. “Re- 
tail deliveries for August were 7,- 
351 which is 30 percent above 
August last year. Retail sales for 
eight months of 1939 were 56.6 per- 
cent ahead of the same period of 
1938 and practically equal to the 
entire 1938 model year. 

“Inventories of 1939 models, in- 
cluding dealers’ demonstrators, are 
at such a low point that on Sept. 
1 there were only 1.3 cars per 
dealer in stock. 

“Used car sales of 29,847 for Au- 
gust were 38 percent higher than 
in August last year and were ex- 
ceeded only by May and June sales 
this year. Used car inventories are 
the lowest they have been at any 
time in the last seven years. 


H. J. Klingler, general manager, 
added to the general enthusiasm 
with the statement that 1940 pro- 
duction now is in high gear, 

“A year ago I predicted a 50 per- 
cent increase in Pontiac sales for 
1939 over 1938,” Klingler said. “Ac- 
tually the increase was 57 percent. 
Conservatively I look for a 25 per- 
cent increase in 1940 over this 
year.” 


F. A. Berend, advertising man- 
ager, showed the convention an ad- 
vertising campaign of new tech- 
nique for next year. 

A full line of 1940 models was 
inspected and demonstration rides 
were taken over the various roads, 
tracks and hills of this 2,800-acre 
outdoor testing laboratory. 


The sales convention concluded 
its formal session Friday with an 
all-day meeting and an informal 
dinner at the Book-Cadillac Hotel 
in Detroit. Saturday a boat ride 
was enjoyed across Lake St. Clair 
and up the St. Clair River to 
Klingler’s farm along the river. 
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Strike at Bendix _ 
Closes Plants at 
Nash, Packard 


DETROIT.— Announcement that 
all plants of the Nash Motors di- 
vision of Nash-Kelvinator Co. had 
been closed Thursday night as a 
result of a CIO-UAW strike at the 
Bendix Products Co. plants in 
South Bend, was made here Fri- 
day morning. This statement fol- 
lowed the announcement earlier 
that 10,000 workers had been made 
idle at the plants of the Packard 
Motor Car Co. here as the result 
of the same disturbance. 


In the case of Nash, the plant 
closing at Kenosha, Wis., forced 
the layoff of 3,500 workers while 
2,800 more were thrown into idle- 
ness at the Nash Milwaukee plant. 
Both Packard and Nash were 
halted when current supplies of 
brakes were exhausted. 


Other companies in the Detroit 
area, who depend upon Bendix for 
brake requirements, were still in 
operation Friday with no definite 
indication that they would be im- 
mediately affected. The strike is 
looked upon here as a sort of en- 
circling movement on the part of 
the labor unions to put pressure 
on car manufacturers’ through 
their suppliers, in the hope that 
the car makers in turn will put 
pressure upon the suppliers to 
meet union demands. 


Similar ICO strikes have been in 
progress against the Bohn Alumi- 
num and Brass Co. here and the 
Federal Mogul Corp., also of De- 
troit. These companies, in addition 
to supplying automobile parts, are 
large suppliers of airplane bear- 
ings and parts. 

M. E. Sherman, federal labor 
conciliator, was in South Bend 
Thursday attempting to arrange 
conferences between Bendix of- 
ficials and representatives of the 
3,000 workers who walked out over 
a week ago demanding a written 
contract and union shop recogni- 
tion. Conferences in the Detroit 
strikes have been adjourned until 
Monday to give plant officials an 
opportunity to consult with legal 
advisors. 


Exports of U. S. Vehicles 
To Puerto Rico Off 14% 


WASHINGTON.—Sales of 
American-made automobiles and 
trucks to Puerto Rico during the 
fiscal year just ended were 14 per- 
cent less than in the year before, 
as a result of increasing unem- 
ployment in the sugar and other 
insular industries, according to the 
Puerto Rican Trade Council, based 
on U. S. department of commerce 
figures. 

The island purchased 2,637 units, 
valued at $2,100,000 during the 
year, the value showing a decrease 
of 9 percent. Passenger car ship- 
ments totaled 1,673 units, of which 
1,298 were valued at not over 
$850. Truck purchases numbered 
964, of which 143 were rated at 
under one ton and 544 at not over 
1% tons. 





TWENTY-ONE DEALERS and salesmen of Nash automobiles in southern 
California were guests of Spencer T. Honig, president of the Nash California 
Co. of Los Angeles, on a special flight to Chicago last week aboard a giant air- 


liner of Amer 


can Airlines to attend the annual Nash sales convention there. 


Left to right (front row to left of ramp), John B. Young, F. B. Miller, John 


F. Davidson and R. E. Severtson; (from top of ram 
up right side), L. O. Frink, Mr. and Mrs. H- Floyd 
Vv 


down left row and back 
rown, Frank Panter, E. C. 


ingston, E. C. Alley, Jack B. Cunningham, Ben Hughes and Carl mangoes 5 


(stan ong Se front of ramp) C. P. Turner, First Officer 8S. H. McCawley, 


- Honig, Arthur Hall, Lou Harrison and Stewarde 
Patricia Mullally. (Back of them) Sherman Shaler, R. L- Hem- 


Charles ey, Spencer 


inway and M. A. Snavely. 
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Peterson, P. A. Hem- 
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AUTOMOTIVE One sacred pledge we make our friends here 

py - d now. This publication, God willing and so 
0 A >i M long as it is in our charge, will never champion 
Efi the cause of any individual or any corporation 
A® which is not for the best interests of the automo- 
L tive industry as a whole. Nor will its celumns 
F be used to spread gossip or inflame prejudice. 

1! It will confine itself to the upbuilding of the 


industry it is pledged to serve, wholly through 
the dissemination of NEWS whieh is timely, 
authentic and of value—(AN 6-10-1933). 


MONDAY, SEPTEMBER 11, 1939 


Neither Time Nor Place 


EERHAPS it’s because we’re stupid that we can see no 

rime nor reason for the present crop of labor difficulties 
afflicting the industry through supplier shops. There haven’t 
been many times in the history of our country when accord 
and co-operation was more important to us all than now. 

The sudden, if long awaited, outburst of war in Europe 
has given us all a jolt within the last few weeks. In an effort 
to offset any misgivings which may have arisen from this 
development, industry as a whole has adopted a “business as 
usual” attitude that has been assuring. In the midst of this 
strikes have broken out in plants of the Bendix Corp. at 
South Bend and in the Bohn Aluminum and Brass Co., here. 
These strikes caused shutdowns at the plants of Nash and 
Packard just when these two companies were launching their 
fall campaigns. 

To us it would seem that this is a time when national unity 
is needed. A time when we could easily bury our petty griev- 
ances to the end that our national economy be kept in bal- 
ance and that our national thinking be not distorted by 
artificial prejudices. The impetus that would be given busi- 
ness at this time by the introduction of new models, plus the 
placement of materials orders which such introduction 
would naturally bring about, would carry us well past any 
business decline that might follow public reaction to the 
commencement of war abroad. 

Those who would halt this movement at this time or delay 
its progress are doing themselves and America a great in- 
juctice. It is true, that there may be times and places when 
strikes among workers are justified and needed. We do not 
think, however, that the present is in any sense the time, 
and America (particularly in the automotive industry which 
is supplying us much needed leadership and encourage- 
ment) certainly is not the place. 


When is a Customer 

WE are coming into the period now when much will be 

said about the customer. New cars are going on display 
soon and dealers already lining up likely prospects for their 
fall sales. We think in all probability the dealer who has 
done the best service job during the past year will be the 
one who will find the process of finding likely customers the 
easiest this fall. 

Perhaps, there is no relationship between these figures at 
all, but then again, there may be. A recent survey by the 
Crowell-Collier publishing company revealed that about 65 
percent of persons who purchased 1939 cars had been service 
patrons of the dealer from whom they had purchased their 
previous car. 

Another part of this survey revealed that 55.1 percent of 
1939 buyers had purchased cars of different make this year 
from the one they turned in. The question then is: had the 
dealer held a greater percentage of his previous buyers as 
service customers would he have had such a high percentage 
go into the market for a different make of car this year? 

We appreciate that dealers are tired of being told to offset 
their losses on new cars through increased profits in the 
service department. But we do feel that the service depart- 
ment also can help you to keep and hold your customers. In 
the final analysis, we do not feel that a customer can be 
counted as a customer who merely walks in and buys a new 
car and never returns. He is a transient at best. To us a cus- 
tomer would mean one who steadily gives us his custom or 
trade. The service department offers a dealer an opportunity 
to make every buyer do just that. 


"—@ word in 





Remember 
AvToMoTIveE News 
of Aug. 28, when 
this column be- 

in reminiscing 
over the paper’s 14th anniversary? 


OUR BIRTHDAY 
STIRS MEMORY 
EMBERS 


came sentimental 


We recorded the “firsts” of the 
publication over the years and 
told the part Jake Newmark 
played in launching the idea of a 
daily paper for the automobile in- 
dustry.—Auvrtomotive Daity News. 


That issue of AN reached the 
desk of Jake Newmark in far-off 
Miami, the result being a letter 
from him on the subject. He had 
read “A Word in Edgewise” and 
likewise had noted the _photo- 
graphic illustrations elsewhere in 
the issue taken at the previews 
and showing newspaper men and 
others who were friends of Jake’s 
when he, too, was part of the auto- 
mobile industry. Which inspired 


him to write: 
* + * 


“I could not help but notice the 
paragraph in your column of Aug. 
28. Thanks! It is hard to realize 
that 14 years have gone by since 
the first issue ... but that is the 
way with life. The hour-glass 
keeps working . . . it pays no at- 
tention to our desire to make it 
stand still. 


“Although I have been away 
from the industry for 10 years, I 
am as much interested in it and 
its personnel as at any time. In 
looking over the faces of those 
shown in pictures in this same 
issue, I find that time has been 
gentle with most of those who are 
in the forefront of the industry 
today. 


“Abe vanDerZee has arrived at 
full stature; and I have a mental 
picture of him in his naval uni- 
form starting for his training 
camp (about the same time you 
did). It is hard to think that 22 
years or so have passed by. 


“Dan Eddins looks as chipper as 
ever. And K. T. Keller is enjoying 
the leadership that he has worked 
so hard to attain. He has gone far 
since I sat with him in the old 
Chevrolet conferences. 


“Marvin Coyle has lost some 
hair since he stood over a high 
bookkeeping desk in the old days; 
but I do not believe that worries 
him very much. He has gone far, 
and deservedly so. Bill Ewald looks 
fine, with a keen, attentive face. 
And Bill James looks as alert as a 
freshman in college. 


“Fred Healy of Saturday Even- 
ing Post has finally gotten enough 
room on his pate for a $7,000 ad. 
Why doesn’t he option the space 
to Curtis? 


“And you, George Slocum, ... 
doggone you! ...I am going to 
give you a little bit of strong 
language. As a rule you take a fine 
picture, but in this particular one 
you look about 140 pounds heavier, 
with your chin resting on your 
collar. Next time you have your 
‘pitchur’ taken, keep your chins up. 

“I really should not close with- 
out paying tribute to that grand 
young man of newspaperdom, Jim 
Sullivan of the Boston Globe. Al- 
though I have not seen him in 
many years, he looks fine, eager, 
in good health; and he has arrived 
with these traits today because I 
can never remember Jim ever get- 
ting mad; I can never remember 
him raising his voice; he was al- 
ways calm; a fine type of gentle- 
man, representing the best of New 
England. 

“Remember me to Chris, who 
seems to get younger as he gets 
older. 

“I could keep on, almost in- 
definitely, but I do not want to 
tire you.—Jake.” 


Says Detroit News: 


“The word ‘surrender’ has not 
yet been learned by this great 
country—it must never be,” says 
Paul V. McNutt. A solemn thought, 
and spoken like the true American 
and candidate. 








All Men to the Pumps 





In This Corner— 
‘Righteous Cause ..... 


The views expressed in this 
Anonymous contributions will not 
be observed upon request. 


column are those of our readers. 


be accepted but confidence will 





Congrats 


In congratulating George Slocum 
upon entering the 15th year as 
publisher of Automotive News, 
permit me to emphasize what I 
believe to be the cardinal reason 
for the success achieved. 

AUTOMOTIVE News was. started 
with a sincere desire to serve a 
cause in the improvement of 
American life. It was started be- 
cause there were certain usages in 
the greatest industry of America 
that ought to be reformed. It went 
to work to improve, to broaden, 
and to perpetuate better things. 

It had a soul! 

And was not actuated solely by 
financial greed. 

How true this is in the history 
of all the American press. No 
paper ever rose above its honest 
effort to serve. 


May you continue for many 
years to come in the same right- 
eous cause that actuated your 
starting.—S. E. Leith, Printers’ Ink 
Publications, New York City. 


Oop! 

On page two—picture two — of 
the Aug. 28 edition, I notice that 
you have me listed as being a 
“Globe-Democrat” man, 
name incorrectly spelled. 

I suppose I should be pretty 
sore, but under the conditions, and 
appreciating the grind you have 
gone through, for once I am going 
to forgive you. Don’t let it happen 
again.—_E. M. Roscher, St. Louis ! 
Post-Dispatch, Chicago office. | 

| 
Guide | 

Just to let you know that we | 
have received our copy of the 1939 | 
Automotive Almanac. 

While I personally haven’t had 
a chance to give it a good going | 
over because Mr. Hoof still has it | 
in his possession, there are some 
very interesting features, par- 
ticularly the section covering the 
number of cars now in service by 
states, makes, and models. This 
should serve as a good guide to 


with my 


determine sales of various automo- 
tive products, and it may be that 
we can use this information to 
good advantage. Thanks very 
much.—C. E. Johnson, Hoof Prod- 
ucts Co., Chicago. 


| Coming Events | 


SEPTEMBER 


14-16—La Crosse, Wis. Wisconsin Auto-| 
motive Trade Assn. annual cor- 
vention. 





OCTOBER 
4-13—Cleveland. National Machine 
Tool Show. : 
5-15—Paris. International Automobile 
show. 
9-11—San Francisco. National Assn. 0! 
Independent Tire Dealers convet:| 
tion. 
12-21—London. 
bile show. 
14-21—Rochester, N. Y... Automobil 
show. 


International Automo 


15-21—Indianapolis. Automobile show 
15-22—Los Angeles. Automobile show 
15-22—New York. National Automobil 
show. 
16—New York. Society of Autome 
tive Engineers annual dinner. 
16-20—Atlantic City. National Safet) 
Congress and Exposition. 
21-28—Detroit. Automobile show. 
21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 
21-28—Baltimore. Automobile show. 
21-28—Pittsburgh.. Automobile show 
21-28—Milwaukee. Automobile show. 
21-28—Washington. Automobile Show 
21-28—Toronto. National Motor Sho¥ 
of Canada. 
22-28—St. Louis. Automobile show. 
23-24—C hiecago. American Truckilé 


Assns. annual meeting. il 
23-28—Hartford, Conn. Automobilé 
show. ie 
a6-Nov. 1—Philadelphia. Automob 
show. 
27-Nov. 6—Budapest. Annual autome 
bile show. 


NOVEMBER 
3-11—San Francisco. Automobile sho¥ 
4-12—Chicago. Automobile show. 
8-16—Chicago. National Motor Tru 
Show. Navy Pier. | : 
10-1s—Gilasgow. Automobile show. — 
30-Dec. 3—Sioux Falls, S. D. Autom? 
bile show. 
DECEMBER 
4- 5—Butte, Mont. Montana Autom’ 
bile Dealers Assn. annual ¢ 
clave. 
11-16—Chicago. Automotive Service 
dustries Show. 
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To the Manner BORN! 


ANDA CLOTH—the sensational new upholstery fabric 
created for the smart 1940 cars—is a natural-born 
salesman... So obvious are its luxury and its beauty that 
the car salesman — dramatically, and without words of his 
own—merely swings wide the door and invites his customer’s 


delighted inspection!... It’s the first new upholstery fabric 





made expressly for motor car interiors. 





To plus the 1940 values of | —you may yield a point to 
| the cars you sell, have them your competition. If you do— 
come through upholstered you'll be that much surer of 






! with canda cloth. If you don’t a successful new-car season! 


canda cloth 


a new type of «Breathing Back” upholstery 


COLLINS & AIKMAN CORPORATION 
200 Madison Avenue New York City 
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Nash Offers 18 Models, ‘Arrow-F _— Ride’ for “40 


6 Models in Low-Price Line; 
Prices to be Reduced $20-$50 


(Continued from Page i) 


super-highways, Blees declared. It’s 
the result of a new method of | 
springing—the combination of long, 
synchronous springs and _ super- 
size shock absorbers in the rear, 
and soft, individual coil springing 
on the front wheels, he said. 

Another development contrib- 
uting to the “Arrow Flight Ride” 
is a new steering arrangement 
which Nash engineers describe as 
far advanced over the old type. It 
is said to make steering easier and 
surer, and it will hold the car to 
its course even on the roughest 
roads. Wind wander is eliminated 
and road shocks are not trans- 
mitted through the gear to the 
steering wheel, it is claimed. 

The airways contributed the style 
motif of the 1940 models. The bon- 
net is long and narrow and has a 


pression of the edge of a skyliner’s 
wing. Adding to this plane design 
impression are the new “Sealed 
Beam” headlights, which in design 
are similar to the landing lights of 
transport planes. 

The speed lines are carried from 
front to back so that the rear fend- 
ers, the roof and the back also 
contribute to the motion effect cre- 
ated by the front end. Two kinds 
of backs—a conventional trunk 
back and a streamlined back—are 
available at no increase in cost. 

Another feature is the new 
“Overtake,” and advancement of 
the automatic fourth speed for- 
ward. The “Overtake” could be 
called a passing gear for use when 
the car is being driven in cruising, 
or fourth speed. To use it, the 
driver presses the throttle to the 
floor and the full power and pull 
of the engine in conventional third 
gear is at his command for passing 
cars and for getting out of tight 
spots. The return to the automatic 
fourth speed forward is made by 
lifting the foot from the acceler- 
ator for a split second. 

Advancements have been made 
in Nash’s “Weather Eye” condi- 
tioned air system for winter driv- 
ing. This year, the driving public 
will actually see the “Eye,” the 
“weather watcher” which auto- 
matically prevents changes in out- 
side weather from affecting inside 
car comfort. The “Weather Eye” 
is mounted on top of the instru- 
ment panel near the windshield and 
takes its outside weather readings 
through the glass. 

The car weather system, with its 
filter, sirrocco fan, rain shedder 
and conditioning chamber, is lo- 
cated under the cowl. It draws in 
large quantities of fresh outside air 
through the cowl] ventilator, then 
routes it to the rain shedder to re- 
move excess moisture, then through 
a processed filter for purification, 
and then to a warming chamber 
where the air is heated to the com- 
fort level specified by the car 
driver. 

A flick of a radio-like control 
dial is all that is necessary to set 
the system. The “Eye” automati- 
cally maintains the car comfort or- 
dered by the setting of the dial, it 
is said. 

Another contribution to comfort- 
able and pleasant motoring is the 
Nash “Sand Mortex” soundproof- 
ing. This was developed with the 
aid of engineers of the electric re- 
frigerator division of Nash-Kelvi- 
nator Corp. Grains of sand sus- 
pended in a compound deflect sound 
waves. This new insulation is ap- 
plied in large quantities to the 
lower part of the car, since most 
sound originates on the road. An 
additional anti-noise barrier is 





FOAM RUBBER, a new type of seat 
cushioning offered by Nash in 1939, is 
standard equipment on Nash Ambassa- 
dor + and Ambassador Six seats, 
optional on the low-priced LaFayettes. 


tailored effect. The nose is graced 
by a narrow, fine-barred grille of 
bright chrome die-cast metal, and 
is flanked by two wide cooling 
grilles of the same metal located 
in the catwalks. High crowned 
fenders and a moulded edge on the 
catwalks combine to create the im- 


Hayes Will Direct 


Insurance Counsel 


RICHMOND, Va. — (UTPS). 
Gerald P. Hayes, of Milwaukee, 
was elected president of the In- 
ternational Assn. of Insurance 
Counsel at its annual convention 
held at Hot Springs. 

Other officers named were L. J. 
Carey, of Detroit; James T. | 


jr., of Jefferson City, Mo., and 
Harry W. Nichols, of New Yor', 
vice-presidents; Richard B. Mont- 
gomery jr., of New Orleans, secre- 
tary, and Harvey E. White, of Nor- 
folk, Va., treasurer. 


Cee eee Lee 


Baltimore's For emost | 
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/ EVERY ROOM WITH BA OR 


FAMOUS SOUTHERN BAR 


(Wines and Spirits at Popular Prices) 


PRIVATE DINING ROOMS 
OPEN AIR ROOF GARDEN 
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(Table d’Hote and a la Carte Service) 
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Light and Redwood Streets 
BALTIMORE .. MARYLAND 
A.J.FINK.. Managing Director 


y Located in the center of the wholesale and \ 
, retail districts, theatres and otheramusements \ 





Fore and Ak i the 1940 Nash . 


HERE’S THE NEW NASH for 1940. It has long, low, racy lines, spacious interiors, conditioned air for winter dri, 
ing, and an ‘“‘Arrow Flight Ride’’—the result of pronounced improvement in springing and steering. It is one of 18 ne 


models, all containing many new features. 


Sees 


HERE’S HOW NASH’S 1940 speed lines look from a rear angle. Note that the cars bear the maker's signature ont 
rear. This is a streamlined back, but the conventional trunk back also is available on four-door Nash sedans for 1 


and at no extra cost. 


built up by Nash this year by the 
use of insulation at every point 
where the body is attached to the 
chassis. Fabreeka, a new type of 
high-efficiency insulation, is used. 

The Nash 1940 models also have 
a new type of steering post gear- 
shift. Engineers say it is a solid 
type of shift, and the movements 
from gear to gear are made with 
a flick of the fingers. The shift, a 
manual type, embodies no metallic 
connections. 

All seats, front and back in all 
three series, are three-passenger 
seats, and offer excess shoulder, 
head and leg room. The new foam 
rubber seat cushions, which Nash 
introduced in 1939, are standard 
equipment on the Nash Ambassa- 
dor Eight and Ambassador Six 
series, and optional on the Nash 
low-priced cars. 

A new fabric, known as Canda 


PLENTY OF ROOM to 
fair ladies give 


‘swing a cat” 


you an ie of the trunk size. 
sedans with either trunk back, like this, or with streamlined back in | 
have about equal space and motorists have their choice at no additionsi soak 


cloth, will be standard upholstery 
in the LaFayette series. This cloth 
is held to be cooler, more durable, 
softer to the touch and easier to 
clean than upholstery formerly 
used. Broadcloths are used on the | 
interiors of the Ambassador Eights 
and Sixes. 


Chrome hardware of a new de- 
sign is to be seen on all models. 
Each handle and door lever has a 
base of translucent plastic, and 
some of the hardware is tipped 
with the same plastic material. 

The new instrument panels are 
done in plastic and chrome, and 
the instruments are recessed be- 
hind the clear plastic material. 
This tends to magnify the numer- 
als and make them easier to read. 
The upper half of the steering 
wheel is spokeless so that the in- 
struments can be read through the 
wheel at a glance. The _ radio 





in the Nash trunks for 1940. These two 


Nash will make its four-door 
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| maar is set behind a chron 
grille which, in design, follows t 
contour of the instrument pam 
Push button radios are avai 
Running boards are of the isla 


|_ See (See NASH. Page 16, Col. 3) 
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HI-WAY BOA 


DRIVEN BY NICKEL ALLOW 


Good news for water bugs is th 
new hybrid water craft, the Tm 
er-Boat, recently marketed by & 
Trailer-Boat Company, Detro: 
Chief feature of this unique & 
board-inboard powered craft #7 
retractable rubber-tired 
rig which transforms the boat® 
to a trailer, readily attached 
motor car ‘for towing. To0, © 
wheel permits running this 
boat right into the water. We 
afloat, the landing gear is re 
unshipped and folded into a % 
partment. Power is furnished! 
a special 6 h.p. twin-cylinder © 
board motor, mounted inbd 
made by the Muncie Gear Of 
pany, Muncie, Indiana. 
trouble-free service is assur 
using a special Nickel alloy & 
iron for cylinders. This Ni 
cast iron is close-grained, Jor. 
wearing, yet easily machinable 
addition, the hard-working (® 
» shaft is machi 
—— from heat tt 
ed Nickel- 
mium alloy 
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Something Tells Me That 
the Chrysler Corporation 
is About to Blow the Lid 
off with a Big New Car... 
and I Think it’s De Soto! 


F IRST, | HEARD THE CHRYSLER CORPORATION 
WAS ALL SET TO SPRING SOME SURPRISES! Every- 
where I went the same story kept popping up... 
“Chrysler Corporation engineers were bringing out a 7 
great new car.” I heard it was going to be a BIG package Gr 
--. With plenty of stuff under the hood... and a 
price ticket that would appeal to the mass market. 


THEN, | HEARD ALL ABOUT THE ACTIVITY OUT 3 F 
AT DE SOTO! First, I learned about De Soto’s big new 4 4 . ; 
plant. People who have seen itrave aboutits modernness. 
Next, I hear De Soto’s factory is capable of clicking 
cars off the assembly line at the rate of one-a-minute. 


IT ALL ADDS UP! wits tic chryster Corpo- 


ration in back of it, there’s no limit to De Soto’s 
possibilities. They’ve got brilliant en- 

gineering, great purchasing power, large 

plant capacity—every- 

thing is in their favor. 

Who can tell? Not me. 

But I’ve got ideas... ars : 


.»AND THAT’S WHY I SAY 


Keep Your Eye on 
Vor CORT be 
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‘Full-F loating 


Many Changes 


in 10 Models; 


Weight Redistribution Noted 


(Continued from Page 1) 


117 to 119% inches is accomplished 
without increase in the overall, 
bumper-to-bumper length of the 
new cars. 

A body improvement is pre- 
sented by the rear doors of sedan 
models; these are full-width and 
straight-sided instead of being cut 
out around the wheel housing. The 
new-style doors, in addition to giv- 
ing easy entry and exit, permit the 
lowering of rear door windows 
down to the sills, thus providing 
maximum ventilation. 

Because the new chassis frame 


Rubber Assn. 
Warns Against 
War Hysteria 


NEW YORK.—Inasmuch as an 
adequate supply of crude rubber is 
so necessary to the welfare of the 
American people the Rubber 
Manufacturers Assn. made public 
the text of the following telegram 
sent to all rubber manufacturers 
today. 


“Commodity markets today ap- 
parently influenced by unusual and 
unnecessary fear regarding future 
difficulties. With respect to crude 
rubber market advices from re- 
liable sources indicate adequate 
supply will continue to be shipped. 
Estimated shipments now enroute 
this country probably exceed 50,- 
000 tons. There is substantial evi- 
dence that adequate shipping will 
be provided regardless of adjust- 
ment of routes and lines including 
expressed policy of the United 
States Maritime Commission to 
give aid if necessary. Unfortunate 
if rubber manufacturers because of 
unwarranted fear contribute to 
present hysterical activity com- 
modity markets.” 


Will Study Industry 


NEW YORK. — The automobile in- 
dustry and its ramifications will be 
the subject of a course to be given in 
the extension division of Columbia 
university beginning Sept. 28. The 
technical development of motor ve- 
hicles, organization of production, 
market research, distribution systems, 
methods and policies will be studied. 


Chris Sinsabaugh’s sparkling 
‘‘Sparks’’ column is read by _ the 
‘‘wide-awake”’ in the industry. 


brings the body of the 1940 Dodge 
closer to the ground, the purchaser 
is now given the choice of having 
his car with or without running 
boards. When running boards are 
specified, they are not attached to 
the fenders, openings being pro- 
vided so that dirt, snow or ice do 
not collect at the ends. 


In the driving compartment, im- 
proved sun visors have a two-inch 
edgewise adjustment, giving a 
greater range of shading. Quarter 
windows are larger. Rear windows 
are a single piece of special heat- 
tempered glass, curved to conform 
to the contour of the back panels. 
Foot rests in sedan models are un- 
dercut for more toe room. Though 
the floors are lower, head space 
remains undiminished and the drive 
shaft tunnel is even lower than 
formerly due to the new transmis- 
sion with side-mounted controls. 


A design feature figuring promi- 
nently in the “zone of comfort” of 
the new Dodge—namely the mov- 
ing of the rear axle and wheel 
housing farther to the back—has 
made it possible for the company’s 
body engineers to increase the hip 
room on the seats of rear compart- 
ments of sedans from 48% inches 
to 51 inches wide. 


Front doors have concealed 
hinges; all doors are equipped with 
rotary latches. The ee | 
wings in front doors open to a| 
wider angle to form air scoops. All 
window glass is the new high-test 
safety glass. Rear windows are a | 
single, large piece of heat-tempered 
safety glass, curved to follow the 
contours of the back panels. A 
drip moulding extends from the 
belt line at the cowl, over the doors 
and quarter windows to the belt 
line in the rear. 


Driving compartments of the new 
Dodge have improved arrange- 
ment of the panel instruments. 
While the 1940 models continue the 
Safety-Signal speedometer of 1939 
with its warning signal that glows 
green up to 30 miles, amber to 50 
miles and red beyond 50 miles per 
hour—four additional safety sig- 
nals are provided on instruments 
indicating generator output, gaso- 
line reserve, engine temperature 
and engine-oil pressure. 

When the gasoline in the tank 
approaches exhaustion, when the 


Service, Parts Phases Vital, 


Cameron Tells Merit Club 


NEW YORK.—Growing im- 


Cameron told the Merit Club mem- 


portance of the service and parts} bers, who had won an all-expense 


sales phase of the automotive in- 
dustry was emphasized by W. J. 
Cameron, of the Ford Motor Co., 
in addressing the breakfast meet- 
ing of the sixth annual Ford 
National Service Merit Club at the 
Hotel New Yorker, attended by 


nearly 500 club members from 25 
branch territories of the company. 

Operation of service departments 
and the sale of parts and acces- 
sories is no sideline but one of the 
phases 


of the _ business, 


vital 





WILLIAM J. CAMERON, of Ford 
Motor Co., addressing 500 members of 
the Ford’s National Merit Club in New 
York. 


trip to the World’s Fair as com- 
pany guests as a result of a 
June-July contest among dealers 
for proficiency in servicing cars 
and conducting parts and acces- 
sories departments. 


Asserting the competition of the 
automotive industry itself is of 
high order, Cameron further de- 
clared: “We are engaged in one of 
the best industries in the world. 
No other spreads its benefits so far 
and so wide. 

Extolling the record of the Ford 
Motor Co., Cameron said it was 
the first company to establish a 
minimum wage, a five-day, 40-hour 
week and a standard wage-and- 
hour scale. He declared the com- 
pany’s aim had been to provide the 
employes with “money enough to 
buy the product they are paid for 
making, and leisure enough to en- 
joy what they can afford to buy.” 

Tom Naubert, head of the Ford 
Edgewater service department, 
acted as toastmaster. Fred L. 
Black, manager of the Ford ex- 
hibit at the fair, described the 
company’s display at the exposi- 
tion. 

Another breakfast speaker was 
W. K. Edmunds, manager of the 
company’s Edgewater branch. En- 
tertainment was provided by Ole 
Olsen, co-author of the current 
production “Hellzapoppin,” and 
several members of the cast. 
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Ride’ to Highlight Dodge Line for °40| 


Two of Dodge's 1940 Luxury Liners . . . 





1910 DODGE FOUR-DOOR Luxury Liner has a 119%-inch wheelbase. The most outstanding feature of the newest 
Dodge is described as the ‘‘full-floating ride’—a performance element due to new achievements in scientific weight dis. 


tribution. 


oe o wes. ae verses 





ANOTHER MEMBER of the 1940 line of Dodge Luxury Liners is this 119%-inch wheelbase Coupe for Four. One of 
the features of the car is its body construction. The rear of the Coupe body is provided with two extra folding seats 
assengers within the protection of the all-steel safety body. The Coupe shown here is the 


accommodating additional 
Deluxe type without running boards. 


oil pressure takes a drop, when 
the engine—for lack of water or 
oil—develops a “temperature,” 
when the current output of the 
generator lags behind the volume 
required for starting, lighting and 
ignition, radio and other auxiliaries 
—a red signal, glowing under the 
particular indicator, gives timely 
warning during night driving. 

The road lighting system of the 
new Dodge cars is of the new 
“sealed-beam” type in which lens, 
reflector and light bulb are one in- 
separable, factory-focused unit, 


lamp replacement requiring no re- |} 


focusing of the light source. 

A small red jewel set into the 
instrument board in front of the 
driver is lighted when the main 
beam of the head lamps is “on.” 
The change from main beam to 
traffic beam is made through a 
conveniently located foot switch. 

The output capacity of the gen- 


erator has been boosted from 28 to || 


35 amperes, to provide ample cur- 
rent for the 
present-day driving. Parking lights 
are located at the top of the head 
lamp frame. 

The tail lamps, mounted in the 
body panels at the sides of the 
luggage compartment opening, ex- 
tend through to the inside of the 
luggage compartment and _ illumi- 
nate it at night. 

In the new coupe types the room 
available for luggage is great. 
Spare wheel and tire are now 
mounted upright on one side of 
the luggage compartment where 
the spare is easy to remove and 
in no manner encroaches on the 
body’s luggage capacity. The floor 
of the luggage compartment is 
placed so low that luggage slides 
easily in and out. Sides and bottom 
of the luggage compartment are 
straight, and lined. 

A detail of 1940 Dodge bodies is 
a gravel deflector bridging the 
space between rear bumper and 
body. The gravel shield, secured to 
the rear bumper, is so arranged 
that it slides under the body when- 
ever the bumper comes into con- 
tact with an object forcing it 
toward the car body. 

The Dodge six-cylinder floating- 


increased needs of |} 


LARGE, 


struction of the doors, 





; SQUARE, full-width walk-in doors are among the new comfort item 
ound on the four-door sedans of the 1940 line of the Dodge Luxury et 
giving access to wider seats, makes it possible to low 


Liner. Co* 


windows all the way down, for maximum ventilation. aa 


Buick Servicemen 


Attending Schools 


NEW YORK.—Under the super- 
vision of L. A. Downing, service 
manager of the New York zone of 
the Buick Motor division of Gen- 
eral Motors, a 14-day service 
school was opened in the Terrace 
Room of the Astor hotel, Sept. 5. 


power-mounted engine develops 87/| During the fortnight more than 


horsepower with 6.5 to 1 compres- 
(Continued on Page 14, Col. 4) 


840 service managers and me- 


‘chanics from Buick dealers in the 





metropolitan territory will attend 
the classes with 60 men present 
each of the daily sessions. 

Similar schools are being © 
ducted throughout the country B 
more than 350 cities and it is est 
mated that more than 10,000 Buick 
service managers and mechanié 
will attend. The schools are ide? 
cal in every detail to those hel . 
the Buick factory in Flint, Mic 
where service engineers superve 
a three-day course for the ™ 
force. 
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)| N.Y. Dealers Cautioned on New Used Car Certificates 


Assn. Gives Legal Opinions 


On Eight Difficult Questions 


ALBAN Y.—The Empire State 
Automobile Merchants Assn., Inc., 
has obtained legal opinion to 
supply answers to some of the 
many questions that have arisen in 
connection with the _, issuance of 
the used car “birth” certificate, 
now required under New York 
law. Herewith are some of the 
questions and answers: 
| I give a second-hand car 


certificate if I definitely state | 


on the bill of sale that the car is 
sold without guarantee of any 
kind? 

Answer: Yes. Whether a second- 
hand car is guaranteed or not is 
beside the point. The state law, 


effective Sept. 1, says all dealers in | 


New York state must give a cer- 
tificate with every second-hand 
car sold by a dealer for use by the 
buyer on the public highways. 

If I sell second-hand cars to 

another 
must I give certificates? 

Answer: Yes. Unless the seller 


makes delivery at the place of | 


business of the buyer. 
N.B.—The question whether a 


certificate must be given is not de- | 
pendent upon the type of business | 


in which the buyer is engaged, nor 
whether he buys at wholesale or 
for resale. The test is whether the 
second-hand car is intended for 
use by the buyer upon the public 
highways. 


If a buyer of a second-hand car | 


is a dealer, and he drives the car 
away from the place of business of 
the seller, it is apparent that the 
car is immediately being used, to 
some extent at least, by the buyer 


on the public highways, and to be | 
safe, a dealer effecting a sale to a | 


second-hand dealer, should either 


give the certificate or else make | 


the delivery at the place of busi- 
ness of the buyer, who should then 
give the seller a letter or receipt 
stating that the car is not in- 
tended for use by the buyer upon 
the public highways. The same 


applies to second-hand cars sold as | 


junk. 

In selling for resale or for junk, 
dealers would take less risk by 
selling only to licensed merchants 


or those who are recognized as | 
being in the used car business or | 


in the junking business. 

Should I get a statement from 

the buyer when I sell for re- 
sale or for junk? 

Answer: Yes. Association coun- 
sel suggests that when second- 
hand cars are sold for resale or 
for junk, the seller should have in 
his files at least one document 
signed by the buyer that the car 


is not intended for use by him on | 


the public highways. 

{= I give a certificate if I 
sell a second-hand car outside 

of New York state? 

Answer: The answer is yes, if 
delivery is made in New York 
state, but no, if delivery is made 
outside New York state. The 
Statute requires that the selling 
dealer must give a certificate re- 
lating to the condition of the car 
at the time of delivery, not days or 


Fire Rate Slashed 


RALEIGH, N. C.—Cheaper automo- 


bile fire insurance rates for North 
Carolina are foreseen as a distinct 
Possibility. following announcement 
here that one insurance company had 
reported that its losses in 10 eastern 
North Carolina counties had declined 
49 percent si 


nce May. 


second-hand _ dealer, 


even hours in advance of delivery. 
A sale is consummated at time of 
delivery. The state cannot govern 
conditions surrounding the de- 
livery of a car beyond state lines. 
However, the sales contract should 
definitely specify that delivery 
should be made at a definite point 
outside the state, and at the time 
of delivery a receipt should be pro- 
cured from the buyer, acknowl- 
edging receipt of the car at a spe- 
| cific point outside the state. 


Are certificates required when 
demonstrators’ and executives’ 
cars are sold? 


Answer: Perhaps not. This new 
statute does not use the term 
“used motor vehicle” but in three 
| places refers to “second-hand mo- 
| tor vehicles.” Whether a new mo- 
tor vehicle becomes second-hand 
merely by usage, without a sale, is 
| questionable. 

How long after delivery must 

the brakes, lights and horn con- 
tinue to give satisfaction to the 
buyer? 

Answer: The law merely says 
that the brakes, lights and signal- 
ing device must be in condition 
and repair to render under normal 
use, adequate service upon the 
public highways at the time of de- 
livery. The law does not attempt 
to define “adequate service,” nor 
does it define “normal use.” It is 
| reasonable to assume that com- 
monsense will apply when cases go 
to court. The dealer would be on 
dangerous ground, of course, if the 
purchaser could prove that ar- 
tificial, temporary measures were 
|} used so that the car merely 
seemed to be able to give satisfac- 
tory service at the time of delivery. 
| f7 With certificates required, how 
can I unload the cheap “junk- 
| er” except as junk? 
| Answer: We don’t know. Per- 
| haps that is the way they should 
| be disposed of. The law requiring 
| certificates likely will operate to 
| drive down the trade-in price of 
junk to a figure closer to junk 
value. 

What other precautions should 

I take to protect myself? 

Answer: We would suggest that 
members make an effort to obtain 
a statement from the buyer such 
as given on the suggested certifi- 
cate forms C and D. Of course, 
some buyers will refuse to sign 
any statement. To anticipate such 
a situation we would suggest a 
provision to be inserted in the 
used car order contract, following 
the customary phraseology,— 
“There are no representations of 
any kind except as stated herein,” 
reading as follows: “and except 
that at the time of delivery of said 
car you are to deliver to me a cer- 
| tificate that the brakes, lights and 
signalling device thereon are me- 
chanically adjusted to comply 
with the provisions of the Vehicle 
and Traffic Law of New York 
state in relation thereto, and that 
they are at time of delivery in 
condition and repair to render, 
under normal use, satisfactory and 
adequate service upon the public 
highways. The continuation of the 
satisfactory and adequate service 
of the foregoing items from time 











of delivery is to be my responsi- 
bility.” 

Chris Sinsabaugh’'s sparkling 

| ““Sparks’’ column is read by the 


‘wide-awake" in the industry. 





SIR CHARLES NORWOOD discussing trade conditions with Allen C. Ger- 
mann, export manager of the Hudson Motor Car Co, 
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HAVING LUNCH with the divisional executives of the General Motors Club 
of Los Angeles, Alfred P. Sloan jr., center, chairman of General Motors rR» 


is shown with T. Wesson, branc 





h manager for GMAC, left, and R 


Wilkins, general manager of the corporation’s Southern California division, 


right. 
British Columbia. 


Sloan visited Los Angeles during his vacation on the Pacific Coast and 


ICC to Start Hearings Soon 
On Vehicle Carrying Rates 


Special to Automotive News 
WASHINGTON.—The 
commerce commission 
had before it a large 
industry opinion on 
transportation of new motor ve- 
hicles, elicited by its nationwide 
investigation in this field. 

The National Automobile Trans- 
porters Assn., which asked for the 
inquiry, advocates establishment 
of “a reasonable level of rates for 
all types of carriage and stabiliza- 
tion of the rate structure to pre- 
vent destructive competition.” If 
stabilization is to be effected by 
prescription of minimum rates, the 
association urged that no distinc- 
tion be made between motor com- 
mon carriers and motor contract 
carriers. 

Favoring parity of rates for all- 


Dealers in Neb. 
Propose Plan to 


Prohibit Diversion 


LINCOLN, NEBR.—Gasoline deal- 
ers, representatives of the Nebraska 
Automobile Dealers’ Assn., and 
truckers have discussed informally 
a plan to summarily stop gasoline 
tax diversion in this state. 

It is proposed to outline a proposal 
for a constitutional amendment to 
freeze the gasoline tax at 3 cents and 
use it entirely for highway building. 
The 3-cent figure would be a maxi- 
mum above which the legislature 
could not go. It was suggested that 
initiative petitions be circulated, 
and that the proposal be placed on 
the ballot at the 1940 election. 

The proposal becomes a part of the 
constitution if a majority approve 
it at the polls, and if 35 percent of 
the voters who participate in the 
election, vote on the proposition. 


interstate 
last week 
volume of 
rates for 


Tire Advertising 
Held Misleading 


In New Orleans 


NEW ORLEAN S.—Advertise- 
ments offering tires at purportedly 
“half price” or similar claims, were 
declared to be “misleading” in an 
advertisement published in news- 
papers here by the Better Business 
Bureau of New Orleans. 

The public was advised to in- 
vestigate before purchasing tires at 
the purported savings advertised. 
The advertisement read in part: 


“Manufacturers list prices - are 
used as a basis to indicate the so- 
called savings. Investigations and 
actual shopping by the Better Busi- 
ness Bureau indicate that these 
list prices do not reflect the regu- 
lar and customary selling prices 
to consumers and that the actual 
sales to consumers at list prices 
are the exception and not the rule.” 


New Orleans members of the Na- 
tional Assn. of Independent Tire 
Dealers said they had had nothing 
to do with placing the advertise- 
ment in the papers, and were not 
members of the bureau. Many of 
them, however, said they approved 
of the bureau’s stand and efforts 
to curb the type of advertising. 





rail and truckaway service, the as- 
sociation suggests that differen- 
tials, if any, in rates for other 
types of service, be decided upon 
the facts of record. It also urged 
that the inquiry embrace all ques- 
tions concerning the jurisdiction of 
the ICC or the Maritime Commis- 
sion over automobile hauling and 
that it include questions or juris- 
diction over dealer-distributors. 


Kailroad spokesmen ask deter- 
mination of proper relationships 
between the charges of different 
types of carriers “to equalize com- 
petitive disabilities inherent in 
each.” 


The Automobile Contract Car- 
riers Assn., representing truck 
lines hauling General Motor prod- 
ucts, says its members are satisfied 
with present contracts and want to 
be let alone. General Motors and 
Ford have informed the commis- 
sion they are taking no stand at 
this time. Hudson and Studebaker 
hold rates should be based on cost 
plus reasonable profit and that 
rates of various. carriers, rail, 
water and highway, should not be 
related to each other on a fixed 
percentage basis. 


Initial hearings in the inquiry 
will be held in Detroit soon, it is 
stated at the ICC offices here. 


Nichols Named Secretary 


At Bantam Bearings Corp. 


SOUTH BEND —R. B. Nichols 
has just been elected secretary of 
the Bantam Bearings Corp., sub- 
sidiary of the 
Torrington Co., 
Torrington, Conn. 
Nichols has been 
associated with 
the bearing busi- 
ness for the past 
15 years, most of 
this time at Ban- 
tam. 

Nichols rose 
from the ranks to 
the office of sup- 
erintendent at 
Bantam, later be- 
ing made sales manager. In addi- 
tion to his new duties, Nichols will 
continue as sales manager of Ban- 
tam, the position he has held for 
the past three years. 





R. B. Nichols 
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Car Insurance 
Rates Cut 10% in 
New York State 


BUFFALO, N. Y.—A 10 percent 
reduction in automobile liability in- 
surance rates, expected to save 
passenger car owners more than 
$3,000,000 annually, has been an- 
nounced by State Insurance Super- 
intendent Louis H. Pink. 


The new rate, varying in differ- 
ent sections of the state, according 
to insurance costs in a particular 
territory, is retroactive to policies 
in effect last July 1. 


At the same time, Pink an- 
nounced inauguration of a system 
for rating private passenger cars 
in an effort to “base the cost of 
insurance more nearly in accord- 
ance with the insured’s exposure 
to hazard.” 


The rating system segregates 
automobiles into three groups. 
Class A-1 is limited to cars not 
operated more than 7,500 miles an- 
nually, not used in business and 
operated by not more than two 
members of the owner’s household, 
neither of whom is under 25 years 
old. Insurance rates are lowest in 
this class. 

Class A comprises private auto- 
mobiles, not used in business ex- 
cept in going to and from place of 
employment, and is not restricted 
in mileage. Class B, including pas- 
senger cars used in business, calls 
for the highest insurance rate and 
in some territories, the insurance 
department said, prices will in- 
crease when “improvement” is not 
shown. 


NPA Convention 
To Hear Arnold 


ATLANTIC CITY, N. J.—An ad- 
dress by Assistant Attorney Gen- 
eral Thurman W. Arnold on “En- 
forcement of the Anti-Trust Laws 
and the Proposed Amendments” 
will be a feature of the 37th an- 
nual meeting of the National 
Petroleum Assn. Sept. 13-15 at the 
Hotel Traymore here. His talk will 
be followed by a discussion led by 
Fayette B. Dow, general counsel of 
the association. 


Senator Joseph C. O’Mahoney, 
chairman of the temporary na- 
tional economic committee, will ad- 
dress the association on Thursday 
on the “Progress of the Temporary 
National Economic Committee.” 
Paul Ryan, president of the Na- 
tional Refining Co., will discuss 
petroleum marketing. 


Annual banquet of the associa- 
tion will be held Thursday evening, 
Sept. 14. Lowell Thomas will give 
his usual broadcast direct from the 
banquet. On Wednesday morning 
George W. Guth, of the Socony- 
Vacuum Oil Co., will address the 
department of taxation. Thursday 
morning Arch L. Foster, of the 
Lubri-Zol Corp., will present “Re- 
view of Catalytic Cracking,” which 
will be discussed by Arthur E. 
Pew jr., of the Sun Oil Co. 


Issues New Bulletin 
_ DETROIT.—Carboloy Co., Inc., has 
issued a bulletin giving the latest 
methods of torch brazing Carboloy 
tools. It describes the process by 


which Carboloy users can braze tips 
into tool shanks. 





C. G. RILEY, Pontiac zone manager, right, 


Angeles to fly to the Pontiac meeting, 
automotive market with 
News in the Los Angeles region. 


just before taking off from Los 


’ i peruses survey of the Southern California 
L. S. (Slim) Barnard, representative of Automotive 
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Instalment Sales by Car Dealers Drop 33% in ’38 





Unser Captures 
Pikes Peak Race 


In Record Time 


COLORADO SPRINGS. — Louis 
Unser, of Colorado Springs, peren- 
nial winner of the Labor Day 
automobile race up Pikes Peak, 
won his fifth consecutive victory 
last week by rolling up the moun- 
tain highway in 15 minutes, 29.2 
seconds. Unser drove a Miller 
Special entered by Russ Snow- 
berger, of Indianapolis. 


Unser’s speed over the twisting 
12-mile course was 10.7 seconds 
faster than he established last 
year. Al Rogers, another Colorado 
Springs driver, climbed the 14,000- 
foot peak in 15 minutes, 37 seconds 
to win second place. Joel Thorne, 
wealthy Los Angeles sportsman, 
finished third in 16 minutes, 38 
seconds, and Buster Hammond, of 
Grand Junction, Colo., was fourth 
in 16 minutes, 53 seconds. 

Others finished in this order: 








OIL FIELDS 


REFINERY AT WILMINGTON 


— . 
ey 


Mai’ -@t 


1913 MODEL CHEVROLET was highlight of Chevrolet’s exhibit at Michigan 
State Fair last week. On hand opening day were W. G. Lewellen, left, assistant 
general sales manager of Chevrolet, and M. E. Coyle, general manager. 








John Mauron, Colorado Springs, 17 | 18:54.2; Glen Harrison, Denver, 
minutes, 15.3 seconds; Phil Sau-| 19:02.2; Wayne E. Sankey, Grand 
fern, Des Moines, 18 and 35.4;| Junction, 19:16.4; George Ham- 
James Hammond, Grand Junction, | mond, Colorado Springs, 19:33. 


Cash, Open Credit Sales 


Show Smaller Decreases 


ferred payment transactions, which 
cover the majority of new and 
used car sales, represented about 
43.4 percent of the total volume of 
the average dealer in 1937 and 402 


Sp:cial to Automotive News 
WASHINGTON. — Instal- 

ment sales by automobile dealers 

last year were one-third less than 


in 1937, statistics just compiled by | 


the U. S. commerce department 
disclose. This sharp drop in time 
payment sales greatly exceeded the 
percentage decline of either cash 
or open credit sales. 

The annual retail credit survey 
shows a decrease in the total sales 
of 127 reporting automobile deal- 
ers in 1938 of 27.8 percent, com- 
pared with the department’s esti- 
mate of a decline of only 11.3 per- 
cent below 1937 for all retail sales 
in the United States. 

The most important factor in 
the extreme reduction of total 
1938 sales volume of automobile 
dealers was the 33 percent instal- 
ment sales drop, the department 
says, explaining that these de- 
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Like the Union Oil Company of California, you may 
have the problem of co-ordinating scattered units. 

And you may meet your problem in the same 
modern way this company did. They installed Bell 
System Teletypewriter Service at key points in their 
coast-wide business. Now each department is within 
fast, two-way typewritten contact with its particular 
branches, and is better able to co-ordinate all activities 
and at the same time keep communication costs below 
previous charges. 


BELL SYSTEM TELETYPEWRITER SERVICE 


For example, the Manufacturing Department uses 
the teletypewriter (1) to send specifications to the 
refineries (2) to get out written instructions which vir- 
tually eliminate errors in manufacture (3) to keep 
inventory records up-to-the-minute so that the Sales 
Department can make immediate commitments. 

The teletype has brought similar efficiencies to thou- 
sands of businesses. A representative from 
your local telephone office will study your 
communication needs with you. 





percent in 1938. 


Cash sales of the reporting auto- 
mobile dealers, which represented 
37.8 percent of their total sales in 
1938, were off 24.7 percent from 
1937. Open credit sales declined 
22.3 percent and were 22 percent of 
total sales. These decreases were 
much greater than the respective 
nationwide declines of 8.6 percent 
and 10.3 percent for all retail cash 


and open credit sales. 


months, although 


car contracts. 
ranged up to 18 months, the ma- 
payment was most frequently re- 


or used cars. 
Instalment account losses of re- 


sales in 1937 to 42 cents last year. 


The calculations exclude reports of 


| dealers their paper to 
| finance companies on a _ non-re- 
| course basis. 
| These instalment losses are by 
far the smallest found in any busi- 
ness which features’ instalment 
selling, the department comments. 
Instalment losses of automobile 
| dealers were’ substantially less 
| than their losses on charge ac- 
counts, a relationship not found in 
| any other major business. A sub- 
| stantial down payment and terms 
| gauged to provide a _ repossession 
' value sufficient at all times to 
/cover the unpaid balance are 
probably the answer to the small 
losses, the department says. 


| SealedBeam Light 
Is Given Preview 
By Westinghouse 


PITTSBURGH.—The new Sealed 
| Beam headlight system, adopted 
| by virtually all motor car manu- 
facturers for their 1940 models 
| and considered one of the most 
| important contributions to safety 
in automotive engineering history, 
was shown to Westinghouse auto- 
motive and electrical wholesalers 


selling 


for the first time during a meet: | 
ing held in the Bloomfield plant of | 


the Westinghouse Lamp division. 
Containing lens, reflector and 
light source in a single, perma- 


in which motor vehicle admin- 


others played important parts. 

Sealed Beam lamps throw more 
light on the road and distribute 
that light to best advantage, ac 
cording to George Keown, West 
inghouse automotive lighting en 
gineer. The units are permanently 
sealed; hence no dirt, dust, 
moisture can penetrate to lesse? 
lighting efficiency. The lamps will 
| provide new-car lighting efficiency 
as long as the car is on the road 
The only tool needed to install the 
| lamp and adjust the direction 0! 
the beam is a screwdriver. 


_N. €. Allots $2,000,000 


More for Road Aid 
RALEIGH, N. C.—Gov. Clyde R 
Hoey announced the allocation o 
$2,000,000 from the state highway 
fund surplus for betterments on 
state and county roads during this 
| fiscal year. ; 
During the two years whicb 
ended June 30, Gov. Hoey allo- 
| cated $9,000,000 in surplus highw8) 
funds for road work. All of th 
last allotment has not yet been &* 
pended, according to reports. 


At the opening of this year the 
reporting dealers’ instalment terms 
for new cars ranged from 12 to 24 
comparatively 
few dealers offered terms at the 
upper limit. Eighteen months was 
the most frequent length of new 
Used car terms 


jority of dealers selling on 12- 
month terms. The one-third down 


ported with all contracts for new 


porting dealers advanced from 23 
cents on each $100 of instalment 


nently sealed unit, the new lamp} 
| and the lighting system it makes | 
possible are the result of an in-) 
dustry-wide co-operative activity | 


istrators, automobile makers, lamp | 
and headlight manufacturers and/| 
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Domestic Retail Trade | 
Still Unaffected by War 


Automotive News 
YORK.—An index to the 
ffect of the war situation 
consumer demand, which 
will greet introduction of the new 
automobile models, is offered by 
the current status of domestic re- 
tail trade as a whole, which, ac- 
cording to reports here, thus far 
has experienced no adverse reac- 
tion from the European conflict. 
Instead of the immediate tem- 
porary recession which many ob- 
servers had expected to follow out- 
preak of hostilities abroad, retail 
trade is reported running ahead of 
the corresponding period a year | 
ago, with consumer buying appar- 
ently unconcerned with the war 
ituation. 
sitvasignificant feature of current 
department store trade is the con- 
tinuing active call for furs. This 
demand, covering merchandise re- 
tailing at high unit cost, is seen by 
| 
| 
| 


special to 
NEW 


likely © 
on the 


observers as an important straw in 
the wind on fall consumer demand 
as a whole. It is pointed out in 
this respect that to many the pur- 
chase of a fur garment corresponds 
to that of an automobile or other 
relatively high-priced item, and 
would not be undertaken if the 
rank and file of consumers were | 





92 Dealers Added 
ToHudson Roster | 
During August’ 


DETROIT.—Ninety-two retail | 
dealers were added to the rolls of | 
the Hudson Motor Car Co. during 
August, it is reported by George | 


' 


H. Pratt, general sales manager. | 
Among the new dealers joining | 


Hudson are: 

W. A. Price Motor Co., Van Nuys, Calif.; DD. 
N. Fraysher & Son, San Luis Obispo, Calit.; 
Jack R. Narramore, Escondido, Calit.; Monarch 
Motor Sales, Erie, Pa.; Lockhart & Bell, North 
Judson, Ind.; Penberthy Motor = Sales, Ds 
Moines, Ia.; W. H. Memeyer Hudson, Inc., Ja- | 
maica, N. Y.; Ossining Hudson Co., Ossininz, | 
XN. ¥.: V. F. Ache, Bethlehem, Pa.; Paul F. 
Held, Orefield, Pa.; Master Motor Sales, Cleve 
land. 

Keen Service, Streator, 
Sales, Inc., Chicago; Williams Sales & Service, 
New Orleans; Joe Rosa, San Jose, Calit.; 
‘oombs Garage, Freeport, Me.; Freeland Sale> 
& Service, Detroit; Grubbs Motors, McArthur, | 
0.: MeClain Motor Co., Inc., Topeka, Kans. ; 
McNeal Motor Sales, Minneapolis; Parham Mo 
Ga., Clyde Burns Motors. 
Fort Worth, Tex.; M & W Sales Co., Brad 
ner, O<.: Emick & Reeder, Cairo, O.; Broadwa) 
Sales & Service, Cleveland; Triangle Motor Co., 
Wichita Falls, Tex. 

B. H. Lyneh, Monroe, Wis.; Cumings Motor 
(o.. Neenah, Wis.; Lindgren Welding, Monte 
ideo, Minn.; Central Tire Co., Borger, Tex.; 
A & A Motor Sales, Sandusky, 0.; Donelson 
Motor Co., Marion, ©.; Price Motor Sales, 
Rochester, Mich.; Krauss Auto Co., Garrett, 
Ind.; Standard Motor Sales, Ine., Winston 
Salem, N. C.; George A. Bodtish, Springfield, | 
Mass.; Henkel Motor Sales, Fond du Lac, Wis. : 
Janesville Super Service, Janesville, Wis.: War 
ren Automotive Co., Milwaukee; F.C. Acker 
holm, Lacon, I1.; Lawson Motor Co., Columbia, | 
Mo.; Domies Auto Service, Warsaw, Ind.; Main | 
Auto Sales, Oshkosh, Wis. 


Wholesalers in Ala. 
Elect Meriwether 


MONTGOMERY, Ala.—Lee W. | 


IL; Schall Moter 


tor Co., Columbus, 


| Meriwether, president of Genuine | 


Auto Parts Co. here, was elected | 


| president of the Automotive Whole- | 


Salers’ Assn. of Alabama at the. 


} Succeeds Ray B. McLure, of Mont- 


re | 
te 


t- 


ly 
or 
mn 
ll 


1e | 
of 


gomery. 

Louis W. Miklie, of Birmingham | 
Spring Service, was elected vice- | 
president and W. R. Sims, of Mont- 
somery, was renamed secretary. 

Besides the new officers of the 
association, the executive commit- | 
tee is composed of Matt Lawson, 
Birmingham; E. B. Conn, Mobile, 
and Alex Whiddon, Dothan. 


annual convention in Mobile. He | 
! 


Truck Fuel Consumption 


Doubles Average Car 
NEW YORK.—Motor fuel con- 
Sumption by the average truck is 
nearly twice that of the average 


| Passenger car, and the motor fuel 


consumption of the average bus is | 
nearly seven times as much as that 
of the average passenger car, ac- 
cording to statistics contained in 
the sixth edition of “Petroleum 
Facts and Figures.” 

The average passenger car in use 
last year, it was shown, consumed 
622 gallons of motor fuel, as com- 
pared with 1,040 gallons by the 


average truck, and 4,067 gallons by 
the average bus. 
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worried and tending to hoard be- 
cause of the European hostilities. 


That retailers throughout the en- 
tire country anticipate rising fall 
trade is indicated by reports from 
New York City resident buying 
offices of heavy mail orders from 
department stores in all parts of 
the nation. No cancellations on 
domestic orders because of the war 
situation had been reported at this 
writing. 

Despite the probability of price 








Philadelphia Car Dealers 
iscuss New Gar Advertising 


advances in primary markets and 
other future uncertainties, current 
sentiment in general retail and 
wholesale trade circles here ap- 
pears to anticipate a considerable 
increase in activity during the pe- 
riod immediately ahead, in con- 
trast to the disruption and decline 
which featured outbreak of war in 
1914. Thus, it is felt, there will be 
no intervening slump this fall to 
precede the war-boom prosperity 
period which is expected later if 
hostilities continue. 


Elliott Is Elected 


BUFFALO, N. Y.—Harry D. Elliott. 
general manager of the Justice Motor 
Corp., has been made a director of the 
Buffalo Automotive Trade Assn. to re- 
place Roy Justice. resigned. 


Hopkins to Head 
Dealers in W. Va.; 


Stowers Honored 


CHARLESTON, W. Va.— 
(UTPS).— Eugene Stowers, presi- 
dent of the Barrow-Stowers Motor 
Co., Bluefield, W. Va., was elected 
a director of the National Automo- 
bile Dealers’ Assn. at the two-day 
session of the West Virginia Auto- 
mobile Assn.’s convention here last 
week. Only one director is elected 
from each state. 

The board of directors elected E. 
B. Hopkins, of Wheeling, presi- 


11 


president of Mercer Garage, Blue- 
field, as treasurer. 


In closing sessions of the con- 
vention, the group advocated the 
establishment of county dealer as- 
sociations, which would have rep- 
resentation on the board. 

In another resolution, the prac- 
tice of automobile manufacturers 
of selling to states and municipali- 
ties below dealer-cost, was con- 
demned. 

Other officers chosen were Rus- 
sell Meredith, of Fairmont, and 
W. O. Hundley, of Wheeling, vice- 
presidents, while Lawrence E. 
Rollins, of Charleston, was_ re- 
elected secretary-manager. 


Keep abreast of current truck legisla- 


dent, and re-elected J. F. Willis, ' tion in Automotive News’ truck section. 





QUESTION: 


“If only ONE newspaper were used for new car advertising in 
Philadelphia, which one would you recommend?” 


ANSWER: 


Recommendations for The Evening Bulletin 
Total for all other newspapers 


Note: The 158 mentions of other newspapers are distributed 
among 2 morning newspapers, 2 Sunday newspapers, 1 evening 
newspaper, 1 tabloid newspaper. 


Survey made by a national research organization by personal interview with 440 owners, 
officers, salesmanagers and salesmen of 225 dealerships including Buick, Cadillac-LaSalle-Olds- 


mobile, Chevrolet, Chrysler-Plymouth-Dodge-DeSoto, 
Willys, Hudson, Packard, Pontiac, Studebaker. 


Ford-Lincoln-Mercury, 


Write for free booklet describing this survey. 





Graham-Nash- 


“If only one newspaper were used for new car advertising in Philadelphia,” 
HERE'S WHAT FORD-LINCOLN-MERCURY DEALERS SAY: (Out of seventy-one 


dealer opinions, fifty-four recommend The Evening Bulletin) “The Bulletin has the 


largest circulation, and almost every home gets The Bulletin. 


High percentage as to 


honesty.” @ “Because this paper gets the cream of the home reader circulation.” 


@ “The Bulletin reaches more prospects than any other—prospects with money.” @ The 


Bulletin is old, established. 


Honest advertising and truthful reporting of news.” 


@ Because best results from past advertising.” @ “The Bulletin has largest circulation. 


Advertising is set better in The Bulletin. The paper is better balanced in its 


advertising. People reading The Bulletin would give more attention to its ads.” @ “Past 


experience has shown more results from The Bulletin.” @ “The Bulletin is conservative 


for its readers so they stick to it and trust its ads.” @ Because lots of different 


advertisers make this a shopper’s paper.” 


have always gotten good results from it.” 


The Evening Bulletin has led all Philadelphia 
daily newspapers in circulation for thirty-four 
consecutive years—without the use of subscriber 
contests or premiums or prizes to subscribers. 
People buy The Bulletin to read, and read it to buy! 
Consult your advertising agency about the extra 


Se Philadephia City of one 
nearly everybody reads 


@ “The Bulletin has the circulation and we 


advertising value and economy of The Evening 
Bulletin’s circulation leadership, built solely on 
merit. Learn how, with The Bulletin, you 
can reach the majority of homes* in the great 
responsive Philadelphia territory at one of the 
lowest costs per reader in America. 


*95.3% of The Evening Bulletin's circulation is within Philadelphia and its trading area (A B C). 


opyright 1939, Bulletin Co., Philadelphia 


EN rene en Sek In etn 





AUTOMOTIVE NEWS, MONDAY, SEPTEMBER 11, 1939 


Used Car Exhibitors Draw Ch 


NASFC Talks Devoted 


Yo Influences of War 


By Mel Adams 

Staff Correspondent 
CHICAGO.—The breaking out of 
war in Europe has forced a hur- 
ried revision in the program, now 
in final form, of the 16th annual 





ers will be Dr. Jules I. Bogen, edi- 


tor of the New York Journal of 
Commerce, who will discuss the 
subject of “On the Business Hor- 
izon.” 


The convention, to which all 


convention sponsored by the Na- | finance co mpany representatives 


tional Assn. of Sales Finance Com- 
panies, to be held at the Hotel 
Pennsylvania, New York, next 
Thursday and Friday. 

As a consequence, a discussion 
period in Thursday's session has 
been set aside to consider the ef- 
fects of the war now, and if the 
United States should enter it, upon 
the finance business, as well as 
upon the manufacture and sale of 
goods financed. 

Further than that, practically 
every speaker on the program has 
been busy revising his address at 
the suggestion of association offi- 
cials in order to touch upon the 
war angle somewhere in the course 
of the speech. 

An example is the case of Paul 
G. Hoffman, president of 
Studebaker Corp., and one of the 
headline speakers. Hoffman’s sub- 
ject originally was “The Outlook 
for the Automobile Industry,” but 
it has just been changed to “Free 
Enterprise or Feudalism,” and in 
his address he will go thoroughly 
into war influences on business. 

The automobile industry will also 
be represented by Clifford N. 
Bishop, of Bishop, McCormick and 
Bishop, Brooklyn dealers, who will 
cover the subject of “Automobile 
Retailing.” 

Two representatives from the 
banking business will be on the 
program, namely, Dr. B. H. Beck- 
hart of the Assn. of Reserve City 
Bankers, who will speak upon 
“The Banker’s Interest in Re- 
search,” and Arthur W. Newton, 
vice-president of the First Na- 
tional Bank of Chicago, whose sub- 
ject will be “Timely Comments on 
the Finance Co. Situation.” New- 
ton has appeared on many NASFC 
programs. 

Rounding out the list of speak- 


Conclaves Hold 
Interest of Motor 
Industry in N. Y. 


NEW YORK. -— Several conven- 
tions of automotive industry inter- 
est will be held in this city during 
the current month. 

The National Assn. of Motor Bus 
Operators is scheduled to meet here 
Sept. 11-14. The first two days of 
this convention will be a joint 
meeting with the National Bus 
Traffic Assn. 

The National Assn. of Sales Fi- 
nance Companies will convene 
Sept. 14-15. 

The National Industrial Adver- 
tisers Assn. will open its annual 
conclave Sept. 20, continuing 
through Sept. 22. 

The American Trade Assn. Exec- 
utives will meet Sept. 20-23. 

Annual convention of the Brake 
Lining Manufacturers Assn. will be 
held Sept. 27-29. 

The British American Engineer- 
ing Congress, which was to have 
been held Sept. 4-8, was cancelled 
because of unsettled conditions in 
Europe. 


11 Goodrich Dealers 
Win N. Y. Fair Trips 


ST. LOUIS.—Eleven dealer repre- 
sentatives of the B. F. Goodrich 
Co., from the Eastern Missouri- 
Southern Illinois territory, were 





the, 


winners of a three-day visit to the | 


New York world’s fair in a four- 
month sales contest in which 633 
dealers in the company’s St. Louis 
district participated. 

The winners are Dave East, Jer- 


seyville, Ill.; Orville Hittmeier, 
Litchfield, Ill.; C. T. Shaon, Bowl- 
ing Green, Mo.; William Briet- | 
wieser, Belleville, Ill.; William B. | 
Sturgeon, Hillsboro, Ill; S. H. | 
Yakey, Shelbyville, Ill; H. M. 
Beaird, Tipton, Tenn.; Jack San- 


ford, Covington, Tenn.; B. J. Dean, 
Stigler, Okla.; L. W. Fite, Mem- 
phis, Tenn.; and Ernest Frankling, 
Jackson, Tenn. They were accom- 


panied by Ernest F. Jones, local 


sales promotion manager. 


are welcome and being urged to 
attend, will open Thursday morn- 
ing with the annual president’s 
address by Arthur D. Weller, head 
of the NASFC. 

The war discussion period Thurs- 
day afternoon will be conducted 
under the chairmanship of Clar- 





Pama asi 


ath 





ence L. Landon, a vice-president of 
the association. 

Subjects coming up at the auto- 
motive division period include the 
dealer and public relations, bank 
activity in financing, time sales fi- 
nancing in Canada, finance com- 
pany insurance, national card filing. 


Other group meetings will be de- 
voted to diversified financing and 
insurance premiums. They and the 
automotive meetings will occupy 
Friday morning. 

The final business session in the 
afternoon will be devoted to re- 
ports of officers and committees, 
adoption of resolutions, election of 
directors, and a meeting of direc- 
tors to elect officers for the com- 
ing year. 

The convention will officially 
close with a banquet Friday. 


ee 
ie aaa 








For Space in Chicago Shg|_ | 


Special to Automotive News 

CHICAGO.—Drawings for space 
in the used car section of the 40th 
annual Chicago Automobile Show 
will be held Sept. 18. The meeting 
will be presided over by Frank H. 
Yarnall, who served as chairman of 
the used car committee last year, 
and has been reappointed. 

Also in attendance and taking 
part in the session will be M. J. 
Lanahan, chairman of the execu- | 
tive show committee, and =] 





Shapiro, manager of the Chicago 
Automobile Trade Assn., sponsor of 
the show, set for Nov. 4-12 in the | 
International Amphitheater. 


Advance indications are 
spaces will be in high demand a 
to the record established — 


a 
ago when the used car section ; 
troduced for the first time My 

i 


feature of a major ' 
show, produced sales of aa oe 
400 units. It was heavily attends: 
and resulted in a large volume 
live prospect lists for exhibitors. 
The drawing ceremony will 
the third and last of such f k 
tions. Passenger car and ~ 
spaces have already been Dicks: 
and accessory locations are bein 
selected by exhibitors from Charts 
walle aenccieetinn —___$—___™ 
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pDETROIT.—The Fleet Safety 
Program, sponsored by Chevrolet 
for its more than 1,400 operators 
of company cars used in sales 
work, was the subject of intensive 
study by the National Institute for 
Traffic Safety Training which held 
sessions in Ann Arbor, Mich. The 
entire group, enrolled in the vehicle 
fleet safety course, came to Detroit 
to study Chevrolet's program. 

The fleet safety program has 
been developed since 1933 under the 
direction of C. A. Kleist, Chevro- 
let's budget director. 

In the six years since Kleist set 
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Chevrolet Fleet Safety Drive 


up his program, Chevrolet's insur- 
ance premium rate has dropped 64 
percent, a saving directly traceable 
to the safety campaign. Reduction 
in cost of claims paid in 1938 as 
compared with 1933 was 85 percent, 
Kleist pointed out, despite the fact 
Chevrolet now employs approxi- 
mately 500 more drivers than it did 
in 1933. 


Chevrolet’s accident rate drop has 
been largely due to increasing 
“safety consciousness” on the part 


| of drivers, Kleist said. Bulletins are 


sent to all field offices regularly, 
and posters are provided for them 











by Chevrolet. In addition, smaller 
reprints of those safety reminders 
are placed on the instrument panel 
of each company car. “Make this a 
No-Accident Month” is the theme 
of each poster. 


Drivers involved in accidents are 
required to make comprehensive 
reports of them. These reports are 
studied to determine cause. If a 
driver is found to have some physi- 
cal defect which may be respon- 
sible, treatment is suggested. 

Success of the safety campaign 
is illustrated by the fact that in 
1934, the first year of the drive, 378 
accidents were reported by the less 
than 1,000 drivers employed at that 
time. In 1938, Kleist pointed out, 
Chevrolet’s fleet of nearly 1,400 
company car operators reported 
only 277 accidents. 





®@ Better vision!...Greater Safety! That’s 
what car buyers get when windshields 
and windows are equipped with the new 
L:O:F Hi-Test Safety PLATE Glass. It 
Provides clear, undistorted vision for 
both driver and passengers— minimizes 
the discomforts and the danger of eye- 


Strain and fatigue. 


Motorists can see better— drive more 
safely—with this superior glass because 
it is made of highly polished plate glass 
—glass that is accurately ground to elim- 
inate distortion, then polished to provide 


a mirror-like brilliance. 


And here is a far safer Safety Glass 
than has ever been available. A remark- 


and efficiently. : 


able new plastic—Tougher—Stronger— 
More Flexible—gives the glass the ability 
to absorb unusual shocks... provides far 
greater protection against injury. 

L:O-F Hi-Test Safety PLATE Glass 
is being used by several manufacturers 
-in their 1940 models and is available for 
replacement now. Give your customers 
its outstanding advantages. It’s safer be- 
cause it’s laminated—clearer because 
it’s plate. There is a L*:O-F Distributor 
or Dealer nearby to serve you promptly 


Libbey * Owens:Ford Glass Company, 
Toledo, Ohio. 





Conn. Likely 
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to Resume 


Compulsory Car Tests 


Special to Automotive News 
HARTFORD, Conn.— Gov. Ray- 
mond E. Baldwin, elected by a 
hair’s-breadth margin in 1938 on a 
platform which included a plank 
calling for abolition of compulsory 
automobile inspections, has an- 
nounced that he will recommend 
resumption of the state inspections 
on a somewhat altered basis. 
Three objectives recommended by 
the Connecticut governor are: 
1 A higher degree of efficiency in 
personnel and methods. 





Dr. A. H. Ryan, nationally known 
physiologist, definitely proved the 
superiority of Safety PLATE Glass 
over safety sheet glass. The tests, 
made on passengers in moving auto- 
mobiles, equipped with both types 
of glass, showed that safety sheet 
glass produced:— 


- 62% greater eye fatigue. 

- 140% more headaches. 

- 100% increase in eye discomfort. 

. 17% greater frequency of tiredness 
and sleepiness. 

- 40% greater increase in blinking. 


- 82.2% decrease in judgment of 
distances. 





- 17% loss in ability to read road 
signs. 


LIBBEY: OWENS: FORD 
HI-TEST SAFETY PLATE GLASS 





| Methods that will meet the con- 
venience of automobile owners 
to a greater degree than the old 


| system, abandoned for lack of 
funds last winter. 
| A system that will include a 


checkup on drivers as well as 
' cars, in order to make operators 
more safety-minded. 


Gov. Baldwin made his sugges- 
tions to the executive committee of 
the Connecticut highway safety 
commission, of whose 21 members 
18 voted recently in favor of some 
form of periodic car inspection. 

The Connecticut Automotive 
Trades Assn., Inc., statewide trade 
organization of dealers and repair- 
men, is on record as strongly ap- 
proving the inspection program, 
and opposed to the often-heard 
proposal that garages be desig- 
nated as inspection stations. 

The Nutmeg state’s inspection 
program was operated for more 
than two years with state-main- 
tained inspection lanes, both perm- 
anent and portable. Inspections 
were discontinued last winter when 
Gov. Baldwin refused to permit 
transfer of necessary funds. An at- 
tempt to repeal the state law au- 
thorizing the motor vehicle com- 
missioner to conduct inspections 
failed in the 1939 legislature, so the 
law is still on the books. 


Proposed Boost 
In Omaha Wheel 
Tax Is Attacked 


OMAHA, Neb.—In protest of an 
ordinance recently introduced by 
the Omaha city council to add $1 
to the 1940 automobile wheel tax, 
bringing the total to $3, the Omaha 
Motor Club has prepared figures 
showing the excessive taxation of 
motor vehicles in Nebraska has 
cut down the sale of cars in the 
past five years. 

In a letter to city officials the 
club also pointed out that “the 
auto:nobile is the highest taxed of 
all commodities” and suggested 
that other means of raising tax 
money be sought out. Additional 
taxes that have been piled on the 
motorist in recent years include a 
one-cert gasoline tax increase by 
the state for relief purposes, a 
semi-annual safety sticker fee of 
50 cents by the city, and parking 
meters on the streets which levy 
another tax of $60,000 a year upon 
the Omaha motorist. 


“We have another basic objec- 
tion to your proposal,’ the club’s 
letter also stated. “This overwhelm- 
ing tax load placed on the automobile 
has resulted in the loss of tens of 
miliions of dollars in business to 
the business men of Nebraska, and 
that is where it touches the life of 
every Nebraskan. Nebraska is the 
only state in the union showing a 
decrease in car registrations from 
1934, when the policy of loading 
taxes on the motorist began. As a 
contrast, every surrounding state 
has had large increases. Why, 
then, should governmental agen- 
cies pursue the policy of making 
business worse, when they have al- 
ready passed the point of diminish- 
ing returns with their taxation 
policy?” 


| Mid-Year Sales Confab 
| Set for Maremont Muffler 


| CHICAGO.—Salesmen will come 
| from all parts of the United States 
| Aug. 30 for the Maremont Muffler 
' conclave. Every detail of muffler 
nanufacture, merchandising, ad- 
vertising and selling will be ex- 
plained at the new factory. 


Chief engineer of the muffler 
division, G. H. Hedrick, will pre- 
sent the new Maremont muffler, 
explain its patents, construction 
and performance features. Sales 
Manager H. E. Wolfson and R. M. 
Schutz will outline salient features, 
sales promotion and distribution 
problems. Advertising Manager F. 
L. Foote will present the new ad- 
vertising and merchandising pro- 
gram. 


Chris Sinsabaugh’'s sparkling 
| “‘Sparks"’ column is read by the 
‘wide-awake”’ in the industry. 








14 





Cost Accountin 
Study Outlined 
In U. S. Manual 


WASHINGTON.—Release of one 
of the most complete studies of 
distribution cost accounting ever 
published is announced by the 
U. S. department of commerce. 

The handbook, prepared in the 
distribution cost section of the 
bureau of foreign and domestic 
commerce by H. F. Taggart, spe- 
cial consultant, is said to contain 
material of value to businessmen. 


Of particular value is the infor- 
mation explaining how business 
records may be analyzed to de- 
termine the cost of each mer- 
chandising department, each com- 
modity, each customer group and 
each territory of sales operations. 
All methods of cost allocations 
and expense breakdowns used in 
the handbook have been tested and 
found satisfactory either by the 
department of commerce or by 
trade associations and accountants 
of national recognition, it is said. 

Copies of the manual, “Distribu- 
tion Cost Accounting for Whole- 
saling,”’ further identified as Do- 
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MANNER IN WHICH Dodge engineers provide extra passenger space in their 
1940 Luxury Liner Coupe for Four is shown here. Two commodious folding seats 
are located back of the regular seats; with seats folded, the rear space becomes 
available for luggage carrying. Another, still larger luggage space is situated 
under the sweep of the rear deck. 


fice, Washington, D. C., or any dis- 
trict office of the bureau of foreign 
and domestic commerce. 


mestic Commerce Series No. 106, 
can be obtained for 15 cents a copy 
from the government printing of- 
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| New* 


sion. Combustion spaces in the 
cylinder heads are shaped to give 
the indrawn fuel mixture a swirl- 
ing motion which is said to aid 
perfect ignition and complete con- 
version of the fuel into power. 

Exhaust valve seat inserts of 
special alloy steel, pioneered by 
Dodge, are also employed for 1940; 
their advantage is a resistance to 
heat which keeps them from pit- 
ting and warping and postpones 
the need for valve grinding. 

An additional factor tending to 
lengthen the service life of the 
Dodge engine valves is a system 
by which the valve seats are 
spray-cooled from a steel tube ex- 
tending through the cylinder block 
and connecting with the centrifugal 
water pump. Water is delivered 
through openings in this tube and 
sprayed under pressure against the 
exhaust valves. Efficient engine 
cooling is obtained through a 
method in which the water jackets 
extend around the full length of 


WHAT WILL YOUR CUSTOMER THINK ABOUT YOU— 


Cure, it’s a pleasure to sell one of the new cars with 
its higher efficiency engine, but if the buyer uses an 
old-style oil and varnish takes its toll—how pleased will 
he be with you and the car you sold him? 

Why not look ahead for your customer’s sake! Tell 
him the Story of Insulated Havoline—how it is espe- 
cially made to withstand the higher temperatures which 
may cause old-style oils to form harmful varnish. 

The Story of Insulated Havoline is easy to tell and it 


can help many a car to stay sold. Try it the next time 


you make a sale. 


If Varnish Takes Its Toll! 






po er nana 


The clean piston, on the left, is as good as new. It wus lubricated with insulated oil. The varnished piston 
seized. It was lubricated with an old-style oil. Yet both were run at the same speed, for the same distance! 





INDIAN REFINING COMPANY. INDIANAPOLIS 
Affiliated with 


THE TEXAS COMPANY 


INSULATED y, 
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4.0 Dodge Line Features 
Full-Floating Ride 


(Continued from Page 8) 















the cylinder barrels. This arran 
ment, together with the Spray ¢ ; 
ing of the exhaust valves, js 
to bring about an equal eXpangi 
of the cylinder barrels. ins 

Still another detail in 
ing the Dodge engine at pro, 
operating temperature under a 
circumstances are engine-ventij,,, 
ing louvres located under the foo i 
fenders, through which columns , 
fresh air are constantly dtm 
over the engine. i 

Engine lubrication is by fores 
feed, which raises the oil from ‘ 
crank base, passes it through 
oil manifold running through th 
cylinder block and along pagsao, 
drilled into the walls of the cy, 
inder casting. Through these shen. 
proof leads the lubricant is forces 
around main, camshaft and ¢qp, 
necting rod bearings. The engine 
bearings of the 1940 Dodge are ofa 
new precision type—bronze bong, 
babbitt linings. The engine cranj. 
shaft is more heavily Counter. 
balanced, providing smooth and 
long-life operation. 

Hydraulic brakes are direct-a¢t. 
ing, without intervening gervo.:,. 
tion. Front and rear shoes of eact 
brake are engaged by hydraul 
pistons of different diameter, wit, 
the result that the rearward shoe 
exert the same retarding force o 
the cast-iron brake drums as thy 
forward shoes. In addition to ty 
four-wheel hydraulic brakes, ; 
parking brake of the propeller 
shaft type operated by a lev: 
mounted under the _ instrumer 
panel, at the left of the driver, j 
provided. 


Regulated by Thermostat 

An automatic electric choke at. 
tends to whatever carburetor chok- 
ing is necessary. The task of ai. 
vancing or retarding the ignitio 
spark in accordance with varyin; 
operating conditions, is given to a 
automatic vacuum spark contr 
attached to the ignition distributor 
Engine cooling is regulated by: 
thermostatic control which auto 
matically retards or accelerate 
water circulation as conditions de 
mand it. An automatic carburetor 
heat control intai 
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gardless of atmospheric temper 
tures. 

The interior equipment include 
adjustable visor, rear view mirro: 
instrument parcel compartmen: 
package ledge behind rear seat: 
smoking sets, vulcanized design it 
upholstery and trim, scuff carpet 
at the bottoms of door trim panel 
plastic escutcheon plates. 


New Locks on Doors 

Other interior features inclué 
safety styling—rolled and padde 
tops of front seats, curved-in doo 
handles, chair-high seats, adjus 
able driver's seats, remote-contr 
locks operated by the inside do 
handles. The rear doors in fou 
door sedans have child-protectic 
locks guarding against accidents 
opening. Sponge rubber sealing * 
placed around all doors. 

Amola, the new alloy steel, § 
widely used in vital parts of tt} 
new Dodge models— in spring 
axle shafts, transmission gears. ") 
the Hypoid rear drive and in mat!) 
other situations. : 

Three body types — coupe, t) 
door sedan and four-door sedst 
are offered in the Special line "| 
the 1940 Dodge. The Deluxe li") SAM } 
comprises seven body types—coun'y the B. | 
coupe with auxiliary inside se) —— 
convertible coupe, two-door seda! 
four-door sedan, seven-passeng 
sedan, seven-passenger limous!” 
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ST. LOUIS.—One of the princi wane 
prizes, a Lincoln-Zephyr. = tht Assn. ay 
in the St. Louis territory OF at at the I 
Ford Motor Co. for outstan J Cobb, ¢ 
sales performances dUriINB |) Linn’ ost 
and July in a nationwide = tht world’s 
was won by Mike Childs tt 10 miles 
are Evens Motor C0. 7 . kilom 

Dealers and salesmen in e i —— 
Louis branch received Pred ff Car pas 
every classification, and tw five-mile 
first position nationally = th! Speed ov 
other leading branches ! 227.27 m 


United States. 

















it, that among the first vehicles Nash 
Ppuilt back in 1916 were Quad 
‘trucks for the government which 
had just gone into the Great War, 
‘Pand here in 1939 another great war 
preaks out almost simultaneously 
‘F with the Nash birthday. Many re- 
member the Quad trucks, a unique 
‘Edeparture from the conventional 
"Fin that they were independently 
‘Esteered on all four wheels. After 
'Fthat Nash got down to brass tacks 
"Fand put out the first Nash car, a 
six with valve-in-the-head motor. 
While Nash Motors was a new 
organization as of 1916 it in- 
herited certain obligations in that 
it took over the plant of one of 
the pioneers of the business, first 
known as the Rambler car, a 
successor of the Rambler bicycle 
and later on the Jeffery automo- 
bile which succeeded the Rambler, 
with plants at Kenosha, Wis. 
* * * 


CHARLEY NASH came into his 
“Bown with Nash Motors following 
a prominent career in the automo- 
bile industry, first as president of 
‘-PBuick and later on president of 
‘EGeneral Motors itself. He had 
faith in his own ability as an 
‘Pautomobile manufacturer and_ it 
didn't take him long to prove it. 
‘FOver the years Nash always was 
one of the strongest of the “inde- 
pendents.” It took over the old 
Mitchell plant in Racine in addi- 
tion to the Kenosha factories. It 
set up the Seaman body plant in 
Racine also. It made money and 
: when the depression set in Charley 
Nash had something like $35,000,- 
000 in cash surplus and no funded 


indebtedness. Charley decided to 
>atf mark time while the depression 
hok-B was with us and as a result, when 


the skies cleared, he still had his 
ef bank roll. 


While all this had been going on, 
Nash put out at the Racine plant 
in 1926 a lower priced line that 
was called the Ajax, which was 
short-lived. In later years Ajax 
was revived as one of the Nash 
lines, but that too was soon merged 
with the Nash family itself. Nash 
also revived the LaFayette, a 
high-priced job which originated 
in Indianapolis but that too soon 
passed along, although LaFayette 
became part of the Nash nomen- 
‘F clature. 


* * 


THE HIGHLIGHT in Nash his- 
tory came in 1936 when Charley 
Nash, seeking someone to share 
responsibility with him, completed 
a merger with Kelvinator which 
brought him as an ally George W. 
Mason, who took over the presi- 
dency of the combination. And a 
jor} Year ago there was a reorganiza- 
ust} tion of the sales department which 
trip Put at the helm a veteran, Bill 
ior) Blees, who had been sales manager 
wr} Of Oakland-Pontiac and later gen- 
tionf €Tal sales manager of General Mo- 
np tors’ B-O-P, which sold the output 
; i) Of Buick, Oldsmobile and Pontiac. 

In the year Blees has been in com- 
if Mand he had rejuvenated Nash, 
the 4nd, along with Roy Boscow, has 
ngs built up a powerful sales organiza- 
it} tion which seemingly has placed 
ay Nash most prominently on the 
map and make it a decided factor 
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it} SAM ROBERTSON, president of | 


i} the B. F. Goodrich Co., 


| Cobb's 


has sent 


Records 


| On Salt Beds | 


‘  Certifiedby AAA 


"| WASHINGTON.—The contest 
| board of the American Automobile 
nt} Assn. announces that on Aug. 26 
m} at the Bonneville Salt Beds, John 
«| Cobb, driving the Railton Red 
s Lion, established the following new 
ht} World’s unlimited records: 
oh 


MN snoes si kceks 270.35 m.p.h. 
| 0 kilometers ......... 283.01 m.p.h. 
*| 9 kilometers .........326.66 m.p.h. 


No reading was recorded as the 

Car passed the beginning of the 

| five-mile distance. The northward | 

Speed over the five-mile course was | 
327, 27 m. p. h. 


Sparks 


(Continued from Page 1) 









Chris 
y Sinsabaugh 


to my desk “India Rubber Man,” 
by Ralph F. Wolf and published by 
Caxton, a book that tells the story 
of Charles Goodyear, discoverer of 
the way to vulcanize rubber, which 
made the pneumatic tire possible. 
There have been similar books 
about Goodyear but this one points 
out Goodrich is the oldest major 
rubber company in the United 
States. Goodyear himself never 
even dreamed of an automobile, 
yet it was through his discovery of 
vulcanization of rubber that Good- 
rich was able to pioneer more sub- 
sequent discoveries in rubber than 
any other, the foreword states. 
“Goodrich, in 1895, established 
the first research laboratory in 
rubber and from it has come a 
notable list of ‘firsts’,” the book 
continues. “Credit a Goodrich 
scientist with the discovery of or- 
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W. E. ANDERMAN, 


Holler, general sales manager of Chevrolet, at the press preview staged by 
Chevrolet in Detroit’s Hotel Statler. 


with the discovery 
that make _ rubber 
with the building 
pneumatic tires for 


of chemicals 
age-resistant; 
of the first 
an automobile 


ganic accelerators of vulcanization | maker; with the building of the 
itself. _Credit Goodrich | men _also first cord tires | in the United States; 


AMAZING THINGS THEY ARE...the millions of 
automobiles that day in, day out, rain, snow or shine, 
travel the streets and highways and back-roads of 
America. More amazing, perhaps, are the unseen, 
unheard Hyatt Roller Bearings that bear their weight, 
conserve their energy, smooth their progress. For 
when America takes to the road it is companioned by 
a host of these silent, hidden workers... these accurate, 
jewel-like, oil-smooth bearings that keep themselves 
young and strong and quiet. Hyatt Bearings Division, 


General Motors Sales Corporation, Harrison, New 
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Jersey, and Detroit, Michigan. 


publisher of the Detroit Times, left, chats with W. E. 
a 


with the discovery of the black 
tread; the discovery of the method 
of binding rubber inseparably to 
metal; and with leadership in the 
new and promising field of syn- | 
thetic elastics.” 
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New Blue FS | es |New Bluic Book, _ 
Red Book Issued; 


Innovation Noted 


CHICAGO.—Compiled with spe- 
cial timing for introduction of the 
1940 new car models, the 119th 
editions of the Red Book and Blue 
Book have just been placed in the 
hands of dealers. 

The volumes, issued by the Na- 
tional Used Car Market Report, 
Inc., are characterized by a num- 
ber of new features, notably a 
separate section in the back of the 
Red Book containing sales figures 
for all models of cars. 

“Our current guides to used car 
appraisals are for consultation 
during the introduction of the new 
1940 models at a period which 
many experienced automobile 
executives consider as perhaps the 
most uncertain of the year,” stated 
W. E. Butler, president of the Na- 
tional Used Car Market Report, 
and prominent Hudson distributor 
of this ~<a 





Read trade news of the coach trailer 
industry in AN’s truck section. 
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Exhibitor List I 


Take Space 
For 40th Annual Event 


Fiat, Crosley 


NEW YORK.—Two makes of 
passenger cars were added to the 
exhibitors’ list for the 40th an- 
niversary National Automobile 
Show in Grand Central Palace Oct. 
15-22. They are the Crosley, en- 
tered by the Crosley Corp. and the 
Fiat, entered by the European- 
American Trade Development 
Corp., of New York, exclusive U.S. 
agent for this Italian car. The Fiat 
is the only foreign car in the show 
thus far. 

Both Crosley and Fiat will be ex- 


D & C to Bolster 


Car-Carriers as 


Shipments Leap 


DETROIT.—Shipment of 1940 
models via D & C freighters to 
Buffalo and Cleveland areas is ris- 
ing sharply toward its peak, ac- 
cording to T. J. McCarthy, man- 
ager of the automobile division of 
the Detroit and Cleveland Naviga- 
tion Co. 


Early introduction of models 
and a marked upswing in the rub- 
ber, steel and parts manufacturing 
business in Detroit have kept two 
freighters, the Morris S. Tremaine 
and the George W. Mead, busy for 
the last month and necessitated a 
third auto-carrier, the William F. 
Fitch, being put in commission im- 
mediately. 

In anticipation of the heavy 
movement of automobiles for the 
rest of the fall, McCarthy an- 
nounces that arrangements are 
being made for an additional bulk 
carrier to be converted into an 
automobile boat. It will be avail- 
able for service the latter part of 
September. 

Six passenger steamers of the 
D & C fleet, which also carry auto- 


mobiles and freight, supplement 
the three specially constructed 
automobile vessels. These have a 


total capacity of 900 cars. The 
fourth steamer will give them an 
additional 400 cars capacity. 

D & C has opened new offices 
for the solicitation of automobiles 
in New York City, under the di- 
rection of J. W. DeBow, in Boston, 
where R. A. Green is representa- 
tive, and in Schenectady, under C. 
T. Minch. These are in addition to 
the older established offices in De- 
troit, Buffalo, Cleveland and Phila- 
delphia. 


Driving Classes Draw 


Crowd in Des Moines 

DES MOINES, Ia.—(UTPS).— 
Between 500 to 600 persons have 
-been attending the free driving 
instruction classes at the city 
automobile testing station. The 
project includes a_ three-week 
course meeting each Monday, 
Wednesday and Friday evening, 
and is sponsored by the Des 
Moines school system, the Parent- 
Teachers associations, the state 
and local police, and the city 


traffic engineer’s office. 

Most of the persons attending 
the classes are young boys and 
girls, of high school age. 
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s Raised to 27 for National Car Sho 


hibited on the second floor of the 
Palace. The.list for the gala event 
now numbers 18 makes of pas- 
senger cars and nine makes of 
commercial vehicles. 

Passenger cars to be shown are 
Buick, Cadillac, Chevrolet, Chrys- 
ler, Crosley, De Soto, Dodge, Fiat, 
Graham, Hudson, LaSalle, Nash, 
Oldsmobile, Packard, Plymouth, 
Pontiac, Studebaker and Willys. 

Commercial vehicles include 
Chevrolet, Dodge, Federal, Hudson, 
Mack, Plymouth, Studebaker, 
White and Willys. 

This year’s show is receiving an 
aggressive publicity campaign. The 
plans include newspaper and maga- 
zine publicity and advertising; ra- 
dio broadcasts, outdoor illuminated 
display advertising and numerous 
other media. 


Invitations from the show man- 
agement will be sent to 28,000 
dealers; 2,000 fleet owners and 
numerous engineers, purchasing 
agents, accessory concerns, jobbers 
and others in the trade. 


The show committee expects that 
attendance will be greatly aug- 
mented this season by out-of-town 
visitors who intend to see both the 
New York World’s Fair and the 
National Automobile Show. The 
committee consists of Byron C. 
Foy, chairman; Richard H. Grant, 
Paul G. Hoffman and Alfred 
Reeves, show manager. 


Wis. to License 
Only Established 


Business Places 


MADISON, Wis.— The state 
legislature has approved bill No. 
575, A, which provides for the 
licensing by the secretary of state 
of only established places of busi- 
ness of automobile dealers and 
distributors. 


The new statute provides that 
“the secretary of state shall issue 
a certificate of registration to an 
applicant only if he has a repair 
shop connection or owns or leases 
a permanent building with facili- 
ties to display or repair automo- 
biles and where replacement parts, 
repair tools, and equipment to 
service automobiles are kept. Used 
car lots may be maintained by mo- 
tor vehicle dealers having a cer- 
tificate of registration from the 
secretary of state.” 


Governor Heil last week vetoed 
the Spearbraker bill, No. 372, A, 
which would require the state to 
construct or reconstruct city or 
village streets which are part of 
the statc trunk highway system. 


Fleming’s Fellowship 


PITTSBURGH.—Dr. Edward R. 
Weidlein, director of the Mellon In- 
stitute, announces establishment of an 
industrial fellowship in that institu- 
tion by the Fleming Mfg. Co. of 
Providence. The fellowship will study 
the design, construction and operation 
of oil filters. One aim will be to ob- 
tain new knowledge to bring about 
improvements in the products of the 
donor. 





Head trade news of the coach trailer 
industry in AN'’s truck section. — 








OFF TO A GREAT START. Left to right, W. S. Venn, San Francisco resi- 
dent manager of Earle C. Anthony, Inc., California Packard distributors, and 


Le Roy Spencer, 
overjoyed at the success now 
of which, a Super Ei 
doubled from many 


Anthony general sales manager for the state. 
being won by the new 19810 Packard models, one 
ht, is shown here. According to Spencer, orders are being 
alifornia dealerships following the public presentation. 


The men are 





HERE'S ONE of the automobiles with which Nash in 1940 will make a concerted bid for part of the 
market. It’s a four-door, trunk-back Nash LaFayette built on a 117-inch wheelbase and with a 99-horsepower ny 
It has many driving and construction features. 

2? 


Nash 


(Continued from Page 6) 


type and are not connected to the 
fenders in front or rear, and are 
wide enough to prevent passengers 
trom slipping or falling when en- 
vering or leaving the cars. 


The 1940 Nashes have a new 
kind of safety glass. It is known 
as Hi-Test safety plate glass, and 
offers better visibility and protec- 
tion from sun glare. 


The 1940 Nash bodies are re- 
ported to be the sturdiest ever pro- 
duced by this company. Heavy 
gauge metal is used and this is 
supported by profuse use of box- 
type steel body girders. The doors 
are built as welded single units, 
and the box-type girders and steel 
walls are as one when the doors 
are installed in the new cars. 


A heavy steel floor is mounted 
on a body, or sub-frame, a Nash 
feature. This frame is_ then 
mounted securely to the primary 
frame of the chassis and all body 
mountings are insulated with Fab- 
reeka to prevent road noises from 
being transmitted to the body 
proper. 

The Nash bedroom car, popular 
for several years now with sports- 
men, tourists and campers, again 
is available on all sedans, but for 
1940 appears with a number of 
improvements. The bed is easier to 
make up and is more comfortable. 
The new design also gives addi- 
tional luggage storage space in the 
car. 

All Nash power plants are of the 
silent sealed-manifold type, with 
additional improvements. 


Cites Progress 


Of Oil Research 


NEW YORK.—Petroleum has 
broken the monopoly of coal in the 
manufacture of resins and plastics 
used in synthetic products, it was 
stated by Dr. Per K. Frolich, di- 
rector of the chemical laboratories 
of the Standard Oil Development 
Co., in a report to the American 
Chemical Society, which will hold 
its 98th meeting in Boston, Sept. 
11-15. 

Dr. Frolich, who is chairman of 
the society’s division of petroleum 
chemistry, said the ability to fur- 
nish raw materials in large volume 
and at low costs has been the 
prime factor in the advance of the 
petroleum industry in this field. 

Successful manufacture of syn- 
thetic rubbers, which in certain re- 
spects are superior to the natural 
product, is probably the most start- 
ling recent development in _ this 
general sphere, declared Dr. Fro- 
lich, in announcing the division's 
Boston program. He cited reports 
that a synthetic product now made 
commercially gives automobile 
tires a greatly increased wear re- 
sistance. 
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NASH CARS for 1910 have a new type of steering post gearshift. It iss 
ual shift, and engineers describe it as a solid type, easy and positive in ope 
tion, as well as smooth and noiseless. There are no metallic connections. 
rods, seen in the phantom picture above, do all the shifting. 
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AOE OF THE CONTRIBUTORS to the new Nash “Arrow Flight Bid 
§ new steering gear. It’s a worm and roller type and has a 20.25 to 1 
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Parts Company Pays Chain 
Tax Ordered in Colorat 


DENVER.—The Gamble-Skogmo 
Co., Indianapolis, paid $15,427.93 into 
the state chain store license tax 
department during the past week, 





case going to the state sup 
court, which recently held the’ 


payable on the agency stores. . 
se will 


the entire amount decision on this test cas¢ *” 
1936 and 1937 in store license fee, | @PPlicable to a number of sp STA 
on its agency stores in Colorado. | Concerns, and on the streng. 

The payment ended a tax con-|this opinion State ~_ 
troversy that had far-reaching |Charles M. Armstrong. recel 8 asm 
effects. The company paid the store | billed the large automobile < a 
tax on the branches it operated in| facturers for one-half million") Dist. of G 
Colorado, but refused to pay on in- | lars in back store license taxes’ eae 
dependent stores that handled its| their branches and dealers "*'§ North Dal 


line of automobile accessories un- 
= an agency agreement that gave 
amble-Skogmo control of the re- 


orado. Ob Veme- 
The Western Auto Supply © ons 


: = sat to 
whose situation was similar” |) “Torq 





= merchandising of these arti-| of the Gamble-Skogmo a for Aug 
The stat $2,959 during the week as *™ rotal 
€ sued for the tax, the|of the court decision. ° Date 
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DETROIT. — New passenger car 
A Ecales in the United States during | 
August surpassed those in the same | 
month a year ago by ene | 
# percent, it is estimated by R. 
Polk & Co., based on returns Rane 
115 major cities covering the first 
2 days of last month. 


On the basis of the same prin- 
cipal-city estimate, Polk reports 
that August registrations are ex- 
pected to show about an 18 percent 
decline from July, 1939, registra- 


Plant Activity 
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Output Boosted Despite Holiday-Curtailed Week 


1939 1938 Unit 
1939 Pos. 1938 Pos. Gain 
384,659 1 277,996 1 106,663 
300,481 2 235,833 2 64,648 
229,947 3 159,532 3 70,415 
126,742 4 63,106 5 63,636 
124,394 5 93,375 4 31,019 
94,322 6 57,858 6 36,464 
84,944 7 54,685 7 30,259 
43,618 8 29,096 9 14,522 
43,473 9 20,431 12 23,042 
ee eee 
33,745 11 21,736 11 12,009 
33,054 12 20,129 13 12,925 
30,417 13 24,143 10 6,274 
27,630 14 29,408 8 1,778* 
20,997 15 14,843 14 6,154 
12,092 16 10,790 15 1,302 
6,980 17 7,951 16 971* 
2,846 18 2,745 17 101 
743 #19 706 18 37 
1,814 880 934 
1 641,690 1, 125,243 516,447 


Jfagust Car Sales Seen 50% 
“| Over ’38 But 18% Under July 


tions. This is closely in line with 
seasonal trend. 


All portions of the country share 
;in the July to August decline, ac- 
| cording to Polk’s early returns. The 
respective decreases for the vari- 
ous sections are as follows: New 
England, 9.57 percent; Middle At- 
lantic, 22.17 percent; East North 
Central, 17.19 percent; West North 
Central, 31.44 percent; South At- 
lantic, 14.76 percent; East South 
Central, 17.16 percent; West South 
Central, 15.77 percent; Mountain 
Region, 9.62 percent; and Pacific 
Region, 5.58 percent. 


Hinshaw to Manage 


Goodyear Foreign Output 

AKRON.—George Hinshaw, chief 
chemist at Goodyear Tire & Rub- 
ber Co., has been made production 
manager for all the Goodyear fac- 
tories outside the United States. 

His new duties include super- 
vision of production at tire fac- 
tories in England, australia, Swe- 
den, Argentina, Brazil, Java and 
Canada. Hinshaw, who joined 
Goodyear in 1917, is chairman of 


s| the rubber division of the Ameri- 


can Chemical Society. 
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27,540 Vehicles 
Made to Top 


Previous Week 


By Pete Wemhoff 
Associate Editor 


DETROIT. — Despite a holiday- 
curtailed week, car and _ truck 
production showed a slight in- 
crease during 
the past week 
to 27,540 units, 
which com- 
pares with 24,- 
342 units in the 
previous week 
and 18,855 ve- 
hicles in the cor- 
responding pe- 
riod of last 
year. 


With all plants 
boosting opera- 
tions on 1940 
models day by 
day, weekly 
output is ex- 
pected to show 
a continual up- 
swing for ,the 
next several 
weeks. Ad- 
ditional com- 
panies which 
got under way 
last week on 
1940 models 
were Ford, 
Mercury, Chrys- 
ler, De Soto and 
Willys - Over- 
land. 

Led by in- 
creases at 
Plymouth and 
Dodge, the 
Chrysler group total for the week 
was 9,245 units, which contrasts 
with 6,336 cars and trucks in the 
previous week and 5,319 in the like 
period of 1938. 

General Motors divisions turned 
out a total of 7,700 cars last week. 
This figure compares with 6,405 
units in the previous week and 2,- 
321 units in the corresponding pe- 
riod of last year. 

Although assembly lines were 
just getting started on 1940 models, 
Ford divisions accounted for 
around 1,200 units the past week. 
In the like period of 1938 Ford as- 
sembled 7,665 units. 

In spite of the fact that Labor 
Day curtailed the number of days 
work last week, independent pro- 
ducers boosted their daily rates 
considerably. 


Automotive News’ 
Production Estimate 




















AN’s Production Estimate 


(U. S. and Canada Only) 
WEEKS ENDED SEPT. 9, SEPT 2 














Jan.1 Jan.1! 
Week Same Week Aug. to to 
Ending Week Ended Total Sept.10 Sept.9 
Sept. 9 1938* Sept. 2* Revised 1938* 1939* 
GEN. MOTORS ........ 7,700 2,321 6,405 9,176 614,580 917,621 
Chevrolet+ .......---- $ ¢ $ 440 436,950 581,410 
BOE. cv evsvctccsvecucs 2,850 2,183 2,523 4,200 86,550 136,539 
Pontiac .........+++-: 2,800 138 2,535 2,904 41,945 93,530 
Oldsmobile .........-- 1,800 $ 1,272 1,572 36,795 85,162 
Cad.-LaSalle .......... 250 $ 15 60 12,340 20,980 
OED sc cesevervecucnscus 1,200 7,665 1,200 35,180 488,258 619,567 
ee 1,000 7,665 1,200 32,100 425,078 543,507 
Mercury .........----: 200 +604 t Ol ae 59,970 
Lincoln-Zephyr ....... $ $ $ + 13,180 16,090 
CHRYSLER ..........-- 9,245 5,319 6,336 7,211 308,970 525,432 
Plymoutht+ .........-- 5,800 5,163 4,500 5,975 152,247 262,820 
BOGROT on ccc ce vceeess 2,795 1568 1,836 1,286 81,068 173,466 
Chrysler ........0605. 350 $ $ $ $2,810 650,171 
BPG WOOD ives csccscnes 300 ¢ $ $ 28,345 38,975 
STUDEBAKER‘ ........ 2,080 1,109 1,851 1,840 24,016 68,865 
INPIEE bcc sevcesevccsens 1,200 + 1,900 4,940 19,291 43,921 
HUDSON? ......----++: 2,100 + 2,150 4,125 28,563 40,374 
PACKARD ........------ 1,750 1,065 2,150 8,112 30,372 35,802 
WILLYS-OVERLAND?+. 215 t ¢ + 9,117 9,181 
GRAHAM ..........----- t t £ $ 1,849 3,289 
BANTAM? .......-----> $ 10 $ 310 2,387 2,352 
HUPMOBILE ........... = t t + 265 7710 
MISCELLANEOUS+ 2,100 1,366 2,350 12,115 117,787 179,286 
WORE osc cs ccwacsces 27,540 18,855 24,342 83,009 1,595,455 2,446,460 
*Revised. tIncludes trucks. {tClosed. §Trucks only 


Chicago’s New Car Sales 
In August Drop Below July 


CHICAGO.— New car registra- 
tions for August in Cook county, 
which includes Chicago and the 
adjacent area, showed the in- 
fluence of low stocks of 1939 
models by declining from the July 
total. 

The Bureau of Motor Advice 
figures reveal that 6,061 units were 
registered last month as against 
7,361 in July. The August total was 
considerably above the same month 
a year ago, when 4,022 new cars 
were registered in the county. 


For the second consecutive 
month, Plymouth led all makes 
with a total of 939, and Ford with 
924 forged ahead of Chevrolet, 
which had 828. Dodge held on to 
fourth place with 590, as compared 
with 548 for Buick, and 301 for 
Pontiac. 

Studebaker climbed into a tie for 
seventh position with Packard, 
each having 265. Ninth place also 
produced a tie between Mercury 
and Oldsmobile with 238 each. 

Following in order were De Soto 
with 218, Chrysler with 193, 


iNew Commercial Car Registrations, 4 States for Aug., 1939-1933 


Figures supplied by R. L. Polk & Co, New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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Cadillac-LaSalle with 170, Nash 
with 139, Hudson with 92, Lincoln- 
Zephyr with 79, Willys-Overland 
with 11, Hudson with 92, Lincoln- 
Zephyr with 79, Willys-Overland 
with 11, Graham with 7, Hupmo- 
bile with 6, and miscellaneous with 
10. 


Steel Operations 
Show No Sign 


Of Summer Lull 


YOUNGSTOWN, O.— ‘Steel pro- 
duction shows no signs of the usual 
summer lull, operators in the 
greater Youngstown district re- 
port. The national rate advanced 
last week one-half point to 64 per- 
cent with indications of further in- 
creases after the Labor Day cur- 
tailment. 

A large part of current orders 
are from miscellaneous’ sources. 
Automotive steel purchases have 
been held back somewhat later 
than expected. 

Continuing its rise, the steel- 
making rate advanced one point to 
56 in the Youngstown area. 


Chain Belt Co. to Merge 


With Baldwin-Duckworth 

MILWAUKEE.—Chain Belt Co., 
manufacturers of sprocket chain, 
conveyors and construction ma- 
chinery, has acquired the business 
and net assets of the Baldwin- 
Duckworth Chain Corp. of Spring- 
field, Mass. 

Merger of Chain Belt and Bald- 
win-Duckworth grew out of a 
selling arrangement between the 
two firms. For some time Chain 
Belt has marketed finished roller 
chain made for it by Baldwin- 
Duckworth, and wished to assure 
itself of a permanent source of 
supply, it is said. 











(| New Passenger Car Registrations, 4 States for Aug., 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 
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Efficient Reconditioning Enhances Owner Goodwill Me 





United Motors 
Ends Series of 
Delco Meetings 


DETROIT.— United Motors Serv- 
ice has concluded one-day meet- 
ings in 44 cities in the United 
States in a 1939-1940 merchan- 
dising program for Delco Battery 
distributors, and their “step-up” 
retail sales program which the dis- 
tributors’ salesmen will take on to 
the dealers. 


During the meetings the new 
models of Delco Batteries were | 
presented. As this year is the tenth | 
anniversary of the building of 
Delco Batteries, the anniversary 
was appropriately celebrated at 
each meeting with a year by year | 
history of the product. 

A skit and a talking riers| aaa 








demonstration depicting modern 
sales methods for acquiring deal- 
ers were presented; the advertising 
and merchandising sales helps for 
both distributor and dealer were 


meeting. 


manager, R. 


M. D. Hill, general merchandising |Sacramento, 
C. Graves and I. J.; Fresno, Los Angeles and Phoenix. 


CARBURETORS, which are said to have undergone many changes and im- 
provements in the 1910 Pontiac models, are explained to service managers from 
Pontiac’s 23 zones. The service school, which was held at Pontiac last week, is 
conducted annually, and after thorough instruction on new model changes, the 
zone service managers return to the field to hold meetings with dealers’ service 
men to explain new servicing procedure. 


given; and a program for increas- , Kennedy, western sales manager, 
ing sales was discussed at each, put on the program in Denver, Salt 
Lake City, Butte, Seattle, Portland, 
San _ Francisco, 





@ CONGRATULATIONS @ 
TO THE AUTOMOTIVE INDUSTRY 


Again you have set the pace for the en- 
tire country by bringing forth new 
models that give the customer still 
greater value for his dollar—that give 
continued employment to thousands upon 
thousands of workers in your own and 
your suppliers’ factories. And you have 
accomplished this annual feat in the face 
of difficult times in this country and 
abroad—in a period when industry in 


general is waiting for the leadership 


which has characterized the automotive 
industry since its very inception. 


The D & C Navigation Company is proud 
to have a part in your activity—proud to 
share in the important responsibilities of 
distribution. We are pledged to serve you 
as you have served the public, to co- 
operate in every way in helping to solve 
the transportation problems of the in- 
dustry. Call us in whenever you need 
information of any kind on routes, de- 
livery schedules and shipping costs. 





LAKE LINES 


SERVICE TO CLEVELAND AND BUFFALO 








City of Detroit 111, one of the finest pas- 
senger and freight steamers on the lakes 


T. J. MeCarthy, Mgr., L. W. 
Automobile Division 
Wm. J. Hoffman, Gen. Agt., 


Detroit, Michigan Michigan 


Patterson, Gen. EK. F. 
Freight Agt., 


One of the fast D & C 
car-carrying steamers 


Simmons, Gen. Pas- 


Detroit, senger Agt., Detroit 


Buffalo Office: Foot of Philadelphia Office: F. M. Cleveland OBlee: E. Ninth 
Main St., William Platt. Wilson, Agt., Automo- St. Pier; S. L. Phillips. 
Gen. Agt.; J. P. Rana- bile Div., 2402 Market St., Gen. Agt.; R. M. Burn- 


han, Gen. Agt.. Automo- 


Rittenhouse 9868 


ham, Gen. Agt., Automo- 


bile Div. bile Div. 
New York Office: Albert Massachusetts Office: R. 

Warn, Gen. Eastern Agt.: A. Green, Agt., Automo- kastern New York Office: 
J. W. oe ee . Age mobile Div., 287 Com- Cc. T. Minch. Agt., Auto- 
ee 42nd and mercial St... Weymouth mobile Div., 1686 Rugby 
Lexington Landing, Mass. Rd.. Schenectady, N.Y. 


Take advantage of the daily passenger service. 


For Cleveland, 


leave Detroit 11:30 P.M., arrive Cleveland at 7 in the morning. 


One way, $2.50; round eet $4.00. 
eave 


only $4.00. For Buffalo, 


trip, $8.00. 






5:30 P.M. 
arrive 8:30 A.M. (8:00 A.M. Mondays). 
Take your car for $6.00. 


ae errr _e’e—n™—Ormrmsyv 
Detroit & CLEVELAND 
_ NAVIGATION Co. 


Take your car with you for 
(5:00 P.M. Sundays), 
One way, $5.00; round 












| 


| Leon J. Lichtenstetter, Inc., Mi i, Fla.; W ; of 
| glans eine Coon sen ee Fla.; W. H. Jennings, Hudson, 
| cisco; G. F. Hollis, ‘ 


| 


| 
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Calif. Dealer Finds Method 
To Repeat Sales, Low Price 


SACRAMENTO, Calif.—Through 
a well-maintained plan of used 
car reconditioning, Earl Smith 
Motors, Pontiac dealer here, in- 
sures customer repeat business 
and holds policy adjustments and 
prices to a minimum. 


The department is_ personally 
supervised by the used car man- 
ager, Ted Baker, who goes over 
the trade-in and completely writes 
out a repair order at the time a 
trade comes into the store, thus 
minimizing possibility of a repair 
order running in excess of the ap- 
praisal figure. 

The company enjoys a_ fast 
turnover of used cars by insisting 
that reconditioning be completely 
finished within 60 hours after the 
car comes into the dealership. 
Smith particularly stresses recon- 
ditioning in advertising, which, in 
turn, enables the company to get 
better prices. Policy adjustments 
are held low by means of this care- 
ful and prompt reconditioning. 


“Owner goodwill is enhanced 
through proper and efficient re- 
conditioning,” Smith declares. 
“Each buyer is particularly im- 
pressed by our salesmen with the 
fact that these cars are thoroughly 
reconditioned before they are sold. 
If not reconditioned, they are sold 
‘as is.’ We do not haggle about any 
policy adjustments where the used 
car shows any warranty defect. 


“The proper reconditioning of 
our used cars is responsible in a 
great measure in obtaining our 
reputation for square dealing and 
in continually increasing our used 
car sales.” 


Smith believes that dealers, who 
have neglected proper recondition- 
ing of their used cars, are con- 
tinually being criticized as “gyps” 
and, in the long run, undermine 
their reputations, not through any 
intent on their part, but through 
lack of proper reconditioning of 
their used cars. 


_ “Our guarantee policy is of such 


Hudson Servicemen Confer . . . 


|a nature that we use it to a py, 

degree in making sales,” Smi 
continued. “We use a written gy,, 
antee which is very explicit an 
in that way keep from getting ou 
selves behind the eight-ball, 7, 
customer, in turn, knows exgg, 
how far his guarantee covers ;; 
new purchase. We are very cares 
to see that we stand back of 4; 
warranty. 

“Advertising of our reconditio: 
ing facilities is done through |; 
papers and by our salesmen why. 
selling a used car. We find thi 
last means makes a decided jy 
pression on the buyer and in ty 
is passed along by word of moy: 
to other prospects.” : 

Smith pointed out that his sa}. 
men “make full use of reco 
ditioning facilities, taking ¢, 
prospect through the plant, shoy 
ing him the equipment used ; 
cleaning upholstery, steaming tiy 
chassis, paint removing and ; 
other work. 


Machine 


(Continued from Page 1) 

the greatest possible number , 
machine tools. Under the circu 
stances, since the industry and : 
customers cannot afford the tir 
of its key men for a machine tx 
show, postponement is felt to + 
the wisest course. 

The immediate effect of the w: 
is a quickened demand for all: 
the products of industry, he sai 
While everyone is conscious of ti 
demand for munitions, the ex 
bargo will eliminate that factor 
the present situation. However, : 
has been estimated that munitio: 
were only 10 percent of U. S. a 
ports during the last World We 
and the greatest burden by i 
that will fall on American indust 
is to furnish the normal needs: 
nations who have been tradi 
with the countries now at war # 
who can no longer be served! 
them. 

















200 YEARS OF HUDSON SERVICE. The 25-Year Club of Hudson service ¢ 
perts shown at the National Service Meeting held in Detroit last week. 
right, N. D. Gilkeson, Hudson-Brace Motor Co., Kansas City; G. C. Blaisde 
Henley-Kimball Co., Boston; E. W. Dolan, Alling & Miles, Inc., Roches 
N. Y.; V. E. Allen, Revoir Motors, Inc., Syracuse, N. Y.; T. H. Stambal 
director, national service operations, Hudson Motor Car Co.; W. M. Hit 
Hudson & Terraplane Sales Corp., New York; Geo. C. Medbery, Sutton “ 
Co., Saginaw, Mich.; and J. K. iesnene. J. W. Goldsmith, Inc., Atlanta. 


& 


























HUDSON’S NEW independent front wheel coil springing, with center 
steering and auto-poise control, was a headliner at the National Service ” 
ing held in Detroit last week. Photo shows Tom H. Stambaugh, Hudson dit" 
vt national service operations, pointing out the secrets of auto-poise cont 


left to right, Leo Drobig of Dick Dubois, Inc., Spokane, Wash.; C. H. Wit 








Sockoitn aa a. Martin, Glen C, Ntater, Inc. a 
7 = een -MWith-Holmes Co., Inc., Tampa, Fla.; E. d- 

ose some service manager; C. D. Murphy, Henley-Kimball Co., 
Me, and G. ©. Blaisdell of the Henley-Kimball Co., Boston. 
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Mercury 
Bows in Used 


Car Market 


R the first time the Mercury, 
Fvnich made its debut last fall, 
is appearing regularly in the used 
car advertising columns of daily 

ers. 

| ean end of August, used Mer- 
curys rated about $800 in the class- 
ified ads near the center of pro- 
guction (Detroit), some $50 cheaper 
in the east and between $100 and 
300 higher in Chicago which 
topped California prices and tied 
Seattle’s highest. 





Packard Sixes 

Offers of 1937 and 1938 Packard 
six models appear in the used car 
ads of newspapers, but prices are 
nt yet carried in AUTOMOTIVE 
News’ table because of the lack of 
a third year’s used crop (the Pack- 
ard Six was introduced in 1937). 
East of the Mississippi the 1938 
models are advertised at around 
$725-$625, high and low; on the 
Pacific Coast the prices rise $150- 
$100 higher. 

The 1937 models are offered at 
600-$425 east of the Mississippi 
and at $125-$100 more in California. 


Montana 

New car stocks in Montana are 
practically all cleaned up, it is re- 
ported by dealers during the past 
week. Used car stocks are below 
normal. 

Interest in new cars to be intro- 
duced soon is above the past two 
years, and dealers are expected to 
do a good new car business on new 
car announcements. 


Texas 

New car sales in the Waco area 
are showing a slight increase over 
1938. Over-allowances and dis- 
counts, given on all makes, are 
ranging from $100 to $250. New car 
inventories low, but fall prospects 
for business are only fair. 

Used car sales for the past 30 
days have shown a decline, and 
will continue low until fall crops 
come on the market. Used car in- 
ventories are low. 


Seattle Dealers 
Push Cleanup 
Of Used Cars 


SEATTLE.— Used car cleanup 
sales are in order, and all large 
dealers are majoring used car bar- 
gains. 

Lewis Motors, for example, has 
Placarded its show windows with 
signs reading: “No bonafide offer 
ee —‘Cleanup used car sale 

- making room for 1940 models.” 

Inventories with most dealers 
are in fine shape, according to R. 
L. Lewis, president of the Seattle 
Automobile Dealers Assn. Distress 
selling does not loom as much of a 
menace. This also applies to clean- 
up of 1939 models, with the “situa- 
tion well in hand.” 

S. L. Savidge is conducting a 
lively used car sales campaign, us- 
ing display advertising in the 
three local dailies. 


Used Car Index 


The average used car prices, 
taken from the weekly Used 
Car Selling Prices chart, shows 
the following: 





High Low 
July Average ....... 525 469 
Aug. Average ....... 528 ©6449 
Sept. Average ...... 515 «44 
Oct. Average ....... 492 425 
Nov. Average ....... 481 412 


Average ....... 462 399 
Jan. Average (’39) ..*585 *512 
Feb. Average (’39) .. 578 519 
Mar. Average (’39) . 573 508 
April Average (’39) . 567 504 
May Average (’39) .. 576 510 
June Average (’39) . 575 509 
July Average (’39) .. 561 470 


Aug. 6, 1989 ........ 547 s«446 
Aug. 13, 1939 ........ 5400 457 
Aug. 20, 1989 ........ 537 «446 
Aug. 27, 1989 ........ 5452 «449 


“Offering of higher - priced 
1938 models lifts national aver- 
age. 
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Actual top and bottom prices on 1936, guirere Bulletin; Columbus — Dispatch; 
ot pene 1938 used cars, as advertised in a Endionapolio— Times, Sars, cay a 
ocal newspapers of current week. SEDAN U d € & il P ress mes, News; cago—Tribune, 
prices only used in this comparison. News- se ar }@ ing rices Examiner; Minneapolis — Star, Tribune; 
papers co-operating include: Boston New Orleans—Pieayune, States; Tules— 
Globe; New York—Times, Journal Ameri- (As Advertised, Aug. 21-Aug. 27) geles—Examiner, Times; Seattle—Times, 


can, World-Telegram; Philadelphia—In- Post. 

















































MAKE Boston N.Y. Phila. Col’mb’s Ind’p’lis Detroit Chicago Memphis N. Orl’ns Tulsa Denver Los Ang. Seattle Nat. Av. 

Buick “40” "98 | 745-689 , 745-545 | 665-595 | 795-695 | 795 _—| 695-599 | 795-095 | Wo | 895-845, | 845-795 | 865-655 | 785 =| 784-671 

87 [595-525 | 625-460 | 595-025 | 645-505 | 575-545 | 545-399 | 595-466 | 595-535 | 535-460 | 675-575 | 645-576 | 695-595 | 695-635 | 617-524 

ae ~~ 86 | 485-385 | 445-345 | 345-265 | 495-445 | 445-385 | 365- 365-265 | 450- 450-845 | 450-435 | 295-239, 755-465 | 545-300 545 447-852 

Buick “50-60” 384790 ;800 | | 699-695 | 795-745 |695 | 825-725, | | 865 895 =| 810-715 

37 [565 LSSETTS (Si6-TSE | l | | 595-525 | | 695-645 | [695 | 695-645 | | 651-575 

"969495 475-450, | ee (495-425; S| \495-445| «| 490-4384 

Chevrolet Master $8 | 525-379 | 465-395 | 575-485 | 585-399 | 545-475 | 465-360 | 495-445 | 619-499 ” | 505-535 | 625-465 | 625-525 | | 556-451 

37 | 445- “350 450-295 | 425-350 | 445-299 | 445-395 | 425-290 | 450-365 | 399-375 | | 425-395 | 565-335 | 545-489 | 456-358 

36 | 395-295 | 345-315 | 325-285 | 365-205 | 365-295 | 325-265 | 320-195 | 395-298; | 205 ~—| 395-250 | 475-265 | 445-339 | 377-214 

Chevrolet Master Deluxe —_°38 | 595-489 | 525-475 | 575-395 | 585-545 | 575-535 | 525-465 625-445 | 599-485 | 675-625 | 505-535 | 635-475 | 685-500, =| Gu-47 

__’87 | 458-400 | 485° | 465-345 | 475-895 | 475-445 | 495-375 | 495-295 | 485-415 | 495-485 | 465-395 | 496-425 | 549-425 | 465 (| 484-395 

36 | 345-285 re 365-2765 | 870-845 | 350 | 325-245 | 345-295 | 395-335 | 385-325 | 365 | 375-345 | 485-275 | | 373-303 

ChryslerSix————S—S=S=«S 88 6455-495 | 649-5655 | 625-585 | 695-595 | 625 | 595 | 750-695 | 795 589 | | 688-588 

Se $a [oie SS | 0rs-SOE | L495-150 449 | 550-395 | 557-475 [575 «| 595-496 | 695-425 |470 (695 | 572-440 
96445 «| 425-845, 395-345,) | 885 | 885-345) \475 || ~—Sss=i«iiAOGSCSC«d;CSOO- 350 [525-495 | 458-388 

Chrysler Eight 384865 749-645 ee Se ee | 795-775 |395—s| [826-672 

"87 | 625-445 | 575-4 "495-486 | | 485 725-675 | | 496 715 “510 


| 
364395. | ~~ AS l (450 | 645-495 | 495-435 595 650 | 571-446 
— "399-650 | 725-675 | 695 _—| l [795 | 668-580 







Dodge 38 [ 625-585 | 595-465 | 595-525 | 589 | 675-595 | 725-545 | 795-745 | 660-583 
37 | 545-400 | 420-865 | 445-805 | 489-410 | 495-395 | 465-320 | 475-375 | 578-425 | 625-575 | 565-525 | 495-365 | 505-487 | 675-525 | 529-428 
6 | 395-285 | $25-210 | 375-296 | 389-296 | 395-275 | 345-295 | 395-295 | 419-340 | 495-425 | 425-245 | 395 | 490-340 [404-308 
Ford Standard “85” 38 | 425-395 | 350 tSa5-405 [aT 3990 | | | 444-395 | 525 450 545 | 506 508-413 
87 | 385-345 | 345-295 | | 415-295 | 425-295 | 269-195 | 315-245 | 375-350 | 425-375 | 425 | 445-350 | 445-345 | 475-425 | 395-319 





195 525-210 | 206-166 PAS-108 | $25-275 IE -260 | 3965-205 | $05-265 | 425-875 | $48- 245 
[625 | 665-660 | 635-406 | 695-605 | 580-4 


97 | 395-345 | 480 | 395-275 | 395- 387, 375-280 | 395-205 | 5 sab | 445-885 | 495-299 | 495-489 | 475-476 | 44 742-359 


(205-216 | | 325-275 | 250-245 | 285-225 | 345-265 | 395-345 | 350-300 | 425-295 | 395-270 | 425-365 | 350-277 
625 =i | | 645 | | | 795 | 795-685 
37] (365-819 365-319 | 45” Net) l [475-425 | 419 | | | | [452-385 


| 295-295 | 295 | 425-295 | ] | | 340-266 


86 | 325-200 | 275-180 | 325-225 | 385- 









Ford Deluxe 



































Hudson Six 














| | \ 
87 1595 | 485 | | | 395-295 | | l 595 | 595 575-495 | 661-425 
196 ('395-205|205. (400. | ~ ~| ~‘(s2o (25 | | I - ; 1445-308 | 465-425 | 407-536 
Hudson Eight 38 Cae | | 795 | | 569 | 595 | 685-675 40-618 
eee ee | | — Lo | = ; 1620-538 
"360295 | 475 | 450-395 | 462-328 
Hudson Terraplane—'38$445— | i 475-395 | _— ta ae 490 — (5 us : s05~108 | 518-456 
NO ee ____—| 888 sas — a0 465-395 | 450 | 475 545-435 | 495-879 | 525-415 | 486-384 
96 1 285-250 |245..+=~(| ~2~~S*SC«S« 866 - a aaa ae 865-325 | 375-275 | 378-260 | 385-295 | 348-273 
LaSalle 889950 | 895 hid | | 875 | 797-699 | 795 397-766 
es Se 695-505 | 665-495 | GA5-405 [698 | 675-595 | 549-500 | 495 | 695 715 | 745-695 | 775-625 681-562 





86 | 575- es | | 450-845 | | | 565-450 | 550 511-380 
























Lincoin-Zephyr 38 | 885 785-745 | | 795 865 750-745 | 995-675 | —~ 850 | 995-895 | 1145 
87 [645-615 | 5a 565 | 625-465 | 645 | 595-525 | 545-420 | 575-485 | 719-475 | 795- “768 600-875 | 785-608 TOSO-BES 
"36 490-485 | 505-576 [ee | 475-425 | 395-285 | 359-345 | 495-425 | sais 545-445 | 650-475 | 489-412 
Nash-LaFayette 38 | | | [495 | 695 [575 ~— | 685 695-536 
ee ee 495-400 | | : 595-425 | 375 | 425 | 450 ] 345 l ae 


| (485-905 (485 | 495-465 | 












528-495 | “5a5- $75 | 535-445 | 575-549 | 545 | 487-349 | 550-435 | 497-465 | 645-575 | 465-445 | 505-450 | 625- acer [665-565 | 558 558-468 
1465-295 | 375-265 | 365-335 | 445-399 | 425-365 | 365-26? | 425-275 | 435- ~350 | 400-375 395-300 | 475-365 | 448 $40 | 575-4 450 | 480-337 






























Olds Eight 25-595 | | 675 "695 715 (590 | 695-675 | | 750 795-695 729-646 
———__ °87 ] 565-498 | ] (585 | 605-625 (505 1725-499] | | 646-561 
EL ae $95-289 | $75 | | | | 485 a75- -395|445 | |475-425| | 446-871 
Packard 120 | 7 

95-495 | 545 | 407-405 1B75-485 | G45 575-850 | GO5-645 750 —_ = o 
——eee ee ee BAB | 565-495 | 595-496 | B45 497-495 | 575-485 /645 | 575-350 | 695-645| 750 —_—_—| 795-695 | 695-625 | 636-538 


_—_-ReOR ~~ °86 445-865 | $95- -389 | 475- $25 | 


385 | 895-295 Lo -345 | 595-395 | 325-275 | 565-395 | 495-465 | 595-460 | 595-465 | 484-380 


36 | 425-275 | 295-215 | 365-285 | 375-299 | 345-295 | 295-215 | 295-285 | a | 335 | 425-350 | 395-365 | 495-435 | 871-303 
Plymouth Deluxe °38 | 595-525 | 499-485 | 550-465 | 545-529 | 545- 495 | 495 | 585-875 | 549 | 495-425 | 550-545 [595 (| 645-535 | 565 —| 555-487 
—————_______ ?8 485-425 | 395-375 | 425-325 [495 | 450-395 | 400-349 | 445-385 | 485-395 5/375 465 350 | 465-329 | 575-398 | 595-495 | 473-383 

a 98 § 875-280 | 325-200 | 375-295 it | 340-249 | 875-265 { 345- =as8 | Sas- 245 | 275 \345. | 305-200] $15 [S52 200 
Pontiac Six 


Es [RaR-Q9m | at | 
37 | 495-38 495-385 | 450-395 | 475-385 | 545-375 |495 | 475-390 | 495- 985 | ‘545-395 | | 475-825 | 545-475 | 545-349 | 585-475 | 598-578 | 513- -409 
—_ 986 ] 395-295 | 345-295 | 350-285 | 395-385 | 395-315 345-255 | 325-265 | 385-347 | 875-250 | | $95 [495-365 | 488-895 | 390-304 





























Pontiac Eight eT commas seemed outa tenes Letesens ca Le | | 725 | 627-563 
oo 7 9545-525 | a | | | | 465 445-395 545 «(| 475—~=~*«<SC8SSSC*«YS*C~<‘C#CO#*S‘OSS&O-4O2 
ae | 395 Le Oe ee 
Studebaker Dictator "38 | 675-645 | 647 545-495 616- oy 595 | 695 845-695 | 895-725 | 721-618 

37 | 545-395 42 (477-39 -395 | 445- 895 | 525-499 "445-395 "495 rae (575-525 465. ~~~ AB 545 | 675-525 | 527-453 
996 § 425-845 | 295 | 375 (375 | 365-275 | 395 [385-345] | 368419 $95|445 | 405-346 
























Studebaker President 38 e | 745-695 | 785-660 
89 | 645-518 | "565 ] 565 l (695 ~—s | 625-550 | | 7795 | 690-549 
—— "i es | 95 | | "475-450 | |) 595] 545] 588-480 
Wihys 889385 329-205 385 aol oe (385-345, |~Ss*~*~“‘(8BSOCOC*Y!SCO#~!#~#~#« S¥'-886 

379345 | 295 | 815-265 295 —_—*([ 275-250 269-265 | 295-275 | 205-235 | 925-295 | | 365-285 | 299-235 | 395-330 | 314-271 
— -  x-—onere (189 199 | 275-225 | [225 | 195-185] 225 | 223-184 





National Average, All Makes, Aug. 27—$545-$449 
National Average, All Makes, Aug. 20—$537-$446 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by AuTOMoOTiva 

News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom prices have been compiled from published figures 

to establish the trend of the market and the resulting national index. Where no prices are quoted, no car of make and model was offered dur- 
ing the period covered. 


| sed car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and San Francisco appeared on this page last week and will be published again next week 
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San Antonio Sales 
Continue Strong; 


August Tops July 


SAN ANTONIO, Tex. — Despite 
summer heat, the European situa- 
tion, and other problems to de- 
tract from regular business, sales 
of new cars, as reported by the 19 
dealer-members of the San An- 
tonio Automobile Trade Assn. for 
August, were slightly higher than 
those for July, and represented the 
second highest month this year. 
The sales, according to individual 
makes, were as follows: 


Bantam, one commercial unit; 
Buick, 27; Cadillac, 3; Chevrolet, 
98 (and 12 trucks and 23 com- 
mercial units); Chrysler, 13 (and 
one commercial unit); De Soto, 9; 
Dodge, 51 (and two trucks and six 
commercial units); Ford, 96 (and 
10 trucks and 10 commercial 
units); GMC Truck, 2 (and four 
commercial units); Graham, 1; 
Hudson, 16 (and one commercial 
unit); THC Truck, 6 (and 14 com- 
mercial units); LaSalle, 7; Lin- 
coln-Zephyr, 7; Mercury, 4; Nash, 
1; Oldsmobile, 21 (and one com- 
mercial unit); Overland, 1; Pack- 
ard, 16; Plymouth, 71 (and one 
commercial unit); Pontiac, 16 (and 
one commercial unit); Studebaker, 
50; Willys, 1; Willys-Overland, 3, 
and Crosley, 2 

Totals, 504 cars, 32 trucks and 
63 commercial units, for a total of 
599 units. Registrations by out-of- 
county dealers covered one Plym- 
outh and three White trucks, giv- 
ing a grand total of 603. 


June sales totaled 600 units, 
July, 601. August sales during pre- 
ceding years were: 1934—642; 1935 
—694; 1936—669; 1937—748; 1938— 
374. 


GMC’s Aug. Sales 
Best Since 1937 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck and Coach 
during the third period of August 
were 118 percent better than the 
third period of August, 1938, ac- 
cording to J. P. Little, vice-presi- 
dent directing sales. 


“August was 84 percent better 
than August, 1938,” said Little. 
“This is the best month for Gen- 
eral Motors Truck and Coach since 
September, 1937. Sales for August 
were 30 percent better than July of 
1939. A comparison of the first 
eight months of this year with the 
first eight months of last year 
shows an increase in sales of 59 
percent.” 
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CONTROLLED 


BY DENSE NICKEL IRONS 


Silent partners, but mighty in 
their effectiveness, are the pneu- 
matic and hydraulic control valves 
and cylinders used as work-hold- 
ing and operator-aiding devices on 
innumerable machine tools and 
assembly fixtures. A complete 
line of hydraulically controlled 
automotive production equipment 
is produced by the Logansport 
Machines, Inc., Logansport, Ind. 
Materials are most important in 
constructing such devices. So 
Logansport uses from 30 to 40 tons 
monthly of a special Nickel alloy 
cast iron. This Nickel alloy iron is 
used for such parts as pistons, 
rings, and covers in cylinders and 
for valve bodies and valve covers. 
In these applications, the Nickel 
alloy iron provides the needed 
pressure-tightness because of its 
dense, fine grain structure. Cast 
iron toughened with Nickel offers 
increased resistance to shock and 
wear plus good 
machinability. 


THE 
INTERNATIONAL 


NICKEL COMPANY 
INC. New York, N.Y. 











AUTOMOTIVE NEWS, MONDAY, SEPTEMBER 11, 1939 — 


New Commercial Car Registrations, All States for July, 1939-1938 ||Dea 


w York metropolitan area by Sherlock & Arnold. 


























































































































































res supplied by R. L. Polk & Co., New Jersey Motor List Co., and for Ne f ORD 
prehen: 
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a | ensions among present Ford 
dealers and to temper any high 
3 among those who may aspire 
WP ecome Ford dealers, may we 
a that a story appearing in an- 
ther trade paper last week, to the 
fect that Ford has already estab- 
: ed a separate financing com- 
to extend credit to deserving 
‘am, | salesmen and others who wish to 
™" tart & pusiness of their own, is at 
kann, vast premature. Such a plan has 
een given serious consideration by 


preh 


— 
bam F jjsh 


——~ | ford and is still being studied. Up 
forny ) now the plan has not been put 
—.} into effect and no decision has 
tien} yen made as to whether or not 

itever will be. General Motors has 
Orady 

ick Pri 

=| Buick Frices 
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assenger coupe in the same series 
priced at $1,058. 

Comparable models in the new 
Roadmaster line are priced at $1,- 
59 and $1,277, respectively. Priced 
completely equipped, the Super and 
Roadmaster series include, besides 
standard accessories, such added 
items as flexible steering wheel, 
rar wheel shields on the Series 70, 
chrome window reveals, Foamtex 
cushions, center arm rests and 
other special equipment. 

Reductions of $35 a car on the 
Series 60 Century four-door sedan, 
wk } 7g on the Series 40 convertible 
phaeton, and $120 on the Series 60 
convertible phaeton were included 
in the wide range of price cuts. At 
the same time, substantial addi- 
tions were made to the standard 
equipment of these cars. 


Large reduction occurred in the 
Limited group, limousines and 
tight-passenger Series 90 sedans 
being cut $281, six-passenger Series 
% sedan, $159, Series 80 convertible 
phaeton and formal sedan, $58, and 
Series 80 four-door sedan, $17. 


It was pointed out that all Buick 
convertible phaetons will include 
the new under-seat heater with de- 
froster and air intake, which like- 
wise is standard equipment on all 
Limited series cars. The same 
heater will be offered as an acces- 
sory at extra cost on other models. 


Foamtex seat cushions, chrome 
_.f window reveals will be standard on 
all series except the lowest priced 
Special cars, on which it will be 
optional at small added cost. 
White sidewall tires are standard 
on all convertible models and on 
‘the higher priced Limited series. 


—§ The new Series 50 Super and 
Series 70 Roadmaster models are 
—foffered in two selections of two- 
fot tone color combinations at no ex- 
__f tra cost. 
ols} Buick’s prices, 
__flast year’s, follows: 
kot SERIES 40 SPECIAL 
1940 1939 Reductions 
—fit Bus. Cpe .. & 895 x S05 x . 
OhieB 6S Sport Cpe. .... 950 950 
8 2-Dr. Tour. Sed... 955 955 
—fil 4-Dr. Tour. Sed... 996 196 
mB HC Conv. Cpe. ..... 1,037 1,077 
‘IC Conv. Phae. ... 1,355 1,433 78 
SERIES 50 SUPER 
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compared with 
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8 Sport Cpe. ..... 1,058 new 
_f'! +Dr. Tour. Sed.. 1,109 ve new 
ani SERIES 60 CENTURY 

1 4-Dr. Tour. Sed.. 1,211 1,246 
—p Conv. Cpe....... 1,343 1.343 . 
pif Conv. Phae..... 1,620 1,740 120 

ba SERIES 70 ROADMASTER 
—8:°S Sport Cpe. ..... 1,277 ; new 
if‘! 4-Dr. Tour. Sed.. 1,359 anne new 

.,, SERIES 80 LIMITED (133” wheelbase) 

—f ‘| 4-Dr. Tour. Sed. 1,553 1,570 17 
ou PIF Formal Sed.... 1,727 1,785 58 
81 Conv. Phae. ... 1,952 2,010 58 


—f. SERIES 90 LIMITED (140” wheelbase) 
wf’! 6-pass. 4-dr. Sed. 1,942 2,101 159 


‘#) 8-pass. Tour Sed. 2,096 2,377 on 
_ fl Limousine .... 2,199 2,480 asi 
~ With Under-Seat Heater 
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General Motors Holding Corp. for 
several years. 


To the General Motors plan I 
have found dealers blowing both 
hot and cold. For instance, there 
are some dealers who charge 
that the Holding Corp. dealers 
offer them tough competition 
since, according to these same 
dealers, the man backed by the 
Holding Corp. is inclined to be 
too liberal in allowances and 
other tactics aimed at volume, 
to the detriment of the dealer 
a is backed only by his own 
cash. 


The other side of this story, 
however, comes from some dealers 
I have talked with and who are 
backed by the Holding Corp. funds. 
One in particular, who has such 
high standing among his fellow 
dealers that they recently named 
him president of his state associa- 
tion, told me that he could pay off 
his obligations to the Holding Corp. 
at once, but that he preferred to 
remain in debt to them to get the 
benefit of the advice on manage- 
ment which he obtains from that 
source. It is likely that the Ford 
plan would follow much along the 
lines of the General Motors plan, 
but so far I am told it has not 
been put into effect and there is 
still a possibility that the whole 
plan may be dropped. 

* a * 


e7. to keep the record straight, 
I’m reprinting herewith a letter 
from W. L. (Bill) Mallon, veteran 
dealer from New Jersey who is 
also New Jersey director of the 
National Automobile Dealers Assn. 
Mallon writes: 

In your article of Aug. 14, under 
“Dealers Tell Me” in the third par- 
agraph, you quote as follows: 

“The executive committee was 
then instructed to take immediate 
steps aimed at federal legislation 
which would bring about the re- 
forms desired.” 

I think this is a mis-statement. 
So as to get the records straight I 
herewith quote the resolution as 
adopted: 

“Be It Resolved, that the exec- 
utive committee of the National 
Automobile Dealers Assn. pre- 
pare an equitable contract which 
will provide for territory protec- 
tion, price maintenance, a term 
franchise, cancellation only for 
cause, and allowing reasonable 
time for liquidation and a pro- 
vision giving protection on leases, 
new cars and trucks, parts, spe- 
cial tools and equipment; and, 

(Note—The second paragraph of 
this resolution was amended from 
the floor and was adopted to read 
as follows: 

“Be It Further Resolved, that 
said contract be submitted to the 
manufacturers individually and 
collectively and if some agree- 
ment is not reached by Dec. 1, 
1939, the executive committee is 
authorized, if in their judgment 
advisable, to prepare a federal 
bill to regulate the automobile 
industry in the interests of the 
industry and the public.” 

Ea a * 
EN there is another item from 

R. J. (Dick) Murphy, manager 

of the Washington Automotive 
Trades Assn., Washington, D. C., 
which speaks for itself: 

Loss on Model Change 

“Whereas, the members of the 
National Automobile Dealers 
Assn. in 22nd annual convention 
assembled in San Francisco, 
Calif., on Apr. 19, 1939, adopted a 
resolution urging and petitioning 





latest speed creation of Ab 


driver who added 45 new records to his laurels 
‘0 & recent run on the Bonneville Salt Beds in Utah. 






all automobile manufacturers to 
participate in and share with 
dealers, the loss incurred by rea- 
son of model changes; and 


“Whereas, this resolution has 
been read to, and considered by, 
the members of the Washington 
Automotive Trade Assn. in spe- 
cial meeting assembled on Aug. 
21, 1939; therefore 


“Be It Resolved, that the Wash- 
ington Automotive Trade Assn. 
approves the action of the Na- 
tional Automobile Dealers Assn. 
= endorses their resolution; 
an 


“Be It Further Resolved, that 
this resolution be spread upon 
the minutes of this meeting and 
a copy of it mailed to each Amer- 
ican motor vehicle manufacturer 
at its home office; the Automo- 
bile Manufacturers Assn.; the 
National Automobile Dealers 
Assn. and the trade papers of the 
United States.” 


N. Y. Fair Extended 
Through Next Year 


NEW YORK.—Formal an- 
nouncement that the New York 
World’s Fair will be continued 
next year was made by Harvey 
D. Gibson, new board chairman 
of the Fair corporation, shortly 
after President Roosevelt had 
revealed he was inviting foreign 
nations to participate in the ex- 
position again in 1940. 

The definite announcement 
came as the first day of the 
Labor Day weekend was being 
observed at the exposition, with 
one of the largest crowds of the 
year in attendance. It scouted 
rumors that second-year opera- 
tion might be abandoned be- 
cause of the European war situ- 
ation. 
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A. SCHRADER’S SON 


“You're lucky, Mister, it’s a 
Schrader Valve so I can seal it with a cap 
or, if you can give me just a minute, I’ll put 
in a new core and your tire valve will be as 
good as new. You see, with this type valve 
you can fix it without ripping the whole 
tire off. There, I’ve fixed it while I was 
talking. You can go now... just a nickel 
each for the new cap and core.” 


BROOKLYN, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 


TIRE VALVES 


1 THE STANDARD FOR EQUIPMENT 
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Opens with Many Events Set 


LANSING.—Oldsmobile field 
sales executives, including regional 
and zone managers and their as- 
sistants, from all parts of the 
United States, gathered in Lansing 
Friday to attend the company’s 
annual sales convention and get 
their first glimpse of the 1940 Olds- 
mobiles. 

Sales plans and policies for the 
coming season were outlined by D. 
E. Ralston, general sales manager, 
who presided at the convention. C. 
L. McCuen, general manager, ad- 
dressed the meeting on the subject 
of the company’s product program 
for the coming year. 

Motion pictures aided in show- 
ing of the new features of the 
1940 cars, which comprise the 43rd 
yearly series to be offered by Olds- 
mobile. The advertising campaign, 
which will publicly announce the 
new models, was presented by V. 
C. Havens, advertising manager. 
W. O. Lampe, sales promotion man- 
ager, outlined the promotional 
plans for the coming year. The 
business session was followed by a 
banquet at the Lansing Country 
Club in the evening. 

Guest of honor at the banquet 
was W. S. Knudsen, president of 
General Motors Corp. 


Early Saturday buses carried the 
Oldsmobile men to the General Mo- 
tors Proving Grounds, at Milford, 
Mich., where most of the day was 
spent and where they had an op- 
portunity to ride in and drive the 
new Oldsmobiles. 


Following the sales convention at 
Lansing, a series of dealer meet- 
ings will be held in 26 zone cities 
throughout the country. These 
meetings will be conducted by five 


IT IN A 





groups of factory executives headed 
by Ralston, his three assistant sales 
managers, H. A. Trevellyan, R. L. 
Myers, and G. R. Browder, and G. 
R. Jones, Pacific coast regional 
manager. 

The Lansing sales convention 
marked the first of a series of 
meetings planned by Oldsmobile 
prior to the announcement of the 
new cars. On Monday, Sept. 11, 
newspaper men from all parts of 
the United States will be guests. 

On Sept. 12, General Motors exec- 
utives will also visit the Oldsmo- 
bile plant and inspect the new car 
offerings. On Sept. 13, suppliers of 
materials will be guests. 

Oldsmobile dealers and salesmen 
from the Detroit zone will hold 
their 1940 convention in the audi- 
torium of the Oldsmobile engineer- 
ing building at Lansing on Sept. 
14 


Residents of Lansing will have 
an opportunity to inspect the new 
Oldsmobiles during a _ two-day 
“open house” Sept. 15-16. 


Houde Granted Patent 


On Car Cooling System 


BUFFALO, N. Y.—Ten claims on . 
a patent for a dry ice air con- 
ditioner for automobiles have been 
granted by the U. S. patent office. 
The inventor is Ralph S. Peo, vice- 
president of the Houde Engineer- 
ing Corp., and the patent has been 
assigned to that company. 

The conditioner consists of an 
ice chest surrounded by a casing 
much like the present types of 
water heaters used in automobiles. 
In this device the reverse process 
is used, cooling instead of heating. 
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TRADE ADVANTAGES 


The interchangeability of 
Schrader Tire Valve parts 
reduces delays in tire and 
vehicle servicing and sim- 
plifies the inventory problem 
for the entire trade. 
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MODEL N was the car which launched the Ford Motor Co. into 
N convinced 
Henry Ford he was right in his theories and he followed it with the 


mass production. The reception and acceptance given the 


famous Model T of which he built 15,000,000 before changing. 


Chapter XXXVI—More About Ford 


After two false starts, first with the Detroit Automo- 
bile Co. and then the Henry Ford. Automobile Co., the 
Ford Motor Co. itself was launched in 1903, starting 
with the Model A (one might say the “A” stood for 
Adam, being the first of the family), a two-cylinder 
gasoline car of eight horsepower, supposed to be able 
to do 30 miles an hour. Two persons could ride on the 
seat but if a tonneau was attached there was room for 
four. This was where the Dodges came into the picture 
with their machine shop. Ford made a deal with them 
to make parts for 650 cars, to be delivered at a rate so 
he could build 10 cars a day, from July 1 to Oct. 1, 1903. 
On this deal the Dodges got $10,000 cash and 50 shares 
of the new Ford stock, an investment of $5,000 each. 
Body, cushions, wheels and tires were bought elsewhere 
and the assembly was done in the shop on Mack Ave. 


Hardly had the new-born Ford Motor Co. got to go- 
ing before the Selden patent litigation bobbed up in the 
fall of 1903. That notice of alleged infringement might 
have meant “curtains” for Henry, but he was a fighter 
and he refused to pay tribute. He carried the case to 
court and how he won out in the long run already has 
been told in this saga. Had it not been for the guts dis- 
played by the Ford Motor Co. there is no telling what 
our present automobile industry would be. The victory 
was not achieved in a legal skirmish—it took long years 
of fighting to lick this problem. 


And, while the legal battle was going on, the Ford 
Motor Co. continued to manufacture Ford cars and sell 
’em. At the end of its first 15 months 1,708 had been 

. made and sold. The amount of business done had ac- 
tually passed the million-dollar mark—$1,204,317.83, 
with profits nearly a quarter-million. Following the A, 
came the B. C and F. On the B there were two original 
features, a “universal globe” joint and the use of two 
strong rods from the frame back to the rear axle. Also 
side doors (which made it possible to get into the ton- 
neau) instead of by the conventional one door in the 
rear which led to the expression, “buttoned up the 
back,” being applied to the rear-entrance door, which 
was the conventional means of entrance and exit in 


those days. 


Mass-Production Idea 


When the books were audited at the end of 1905 it 
was found that, while the company had made fewer 
cars—1,695 as against 1,708—during the 1514 months 
between June 16, 1903, and Sept. 30, 1904, it had made 
more money and employed more men but sold fewer 
cars proportionally per model. Which led Ford to dis- 
agree with his associates as to policy. He gave in, 
though, and agreed to wait another year before tackling 
his mass-production idea. 


In the meantime he set out to gain control of the 
company, which he did, whereupon he launched Model 
N, a low-priced runabout, as well as Model K, a com- 
paratively high-priced six-cylinder job. And he retained 
the four-cylinder B. Thus he had feelers in three dif- 
ferent price brackets, giving him an experimental lab- 
oratory to prove his mass-production contention. By the 
way, the K was the only production six Ford ever built. 

Now I come to what I consider the turning point in 
the history of the Ford Motor Co., for I believe that this 
Model N was the stepping stone to the present success 


my AUTO-pioGRaPHy 


THE SAGA OF THE FIRST r 4 
insabaugh: 


achieved by Henry Ford. The N might well be considered 
an automobile Cinderella which went with the prince 
to the ball (the “unlicensed” manufacturers show in 
New York), except that witchery failed to turn the 
coach back into a pumpkin, redress her in rags and 
cause her to flee back to her kitchen. The N clicked, in 
a big way, and Henry had proved his claim to there be- 
ing big money in mass production of automobiles. 


Today few there are who remember the N; the later 
gigantic success of the T, the “tin Lizzie,” overshadowed 
it so completely. But if it had not been for the N there 
would have been no T, I think. And it is for this reason 
that I am putting the saga emphasis on the N. And 
besides, remember, it was the first car I bought and I 
still am inflated with the pride of ownership of that 
automobile. 


Rocked the Industry 


Ford went to the New York show with his baby, and 
the price tag he tied on the steering wheel was so sen- 
sational it rocked the industry. It read “$500.” Re- 
member that at this time there were no trade-ins or 
buying on time. Talk about the school kids following 
the Pied Piper of Hamelin! The Ford company was 
overwhelmed with orders that it could not fill—one had 
to wait months for delivery and often bonuses were paid 
to get one. So great was the demand that six months 
after the debut the price was boosted to $600. Model N 
was followed by R and §S, also runabouts, and by Sept. 
30, 1907, the production had totaled 8,423 cars, all of 
which were sold—more than five times as many as the 
previous year. The amount of business done was more 
than five and one-half million dollars and profits jumped 
to more than a million. 

As Bill Simonds has written in his “Henry Ford, Mo- 
tor Genius:” “That was a great convincing triumph for 
Henry and his faith. Confident that he was on the right 
track, he determined to build the car of which he had 
always dreamed.” 

Which he did when he officially announced the Model 
T, Oct. 1, 1908, with the opening of the new year. 

But before the saga gets to the story of the “tin 
Lizzie,” I think more should be written about the N. 
That is, there should be recorded herewith specifications 
of this great landmark in Ford history. So here goes to 
tell you that it was made only as a runabout and 
weighed but 1,050 pounds. 


It was powered with a 15-horsepower four-cylinder 
vertical engine, with 334x3%-inch bore and stroke; 
pump cooling, dry battery ignition, force-feed oiler 
splash system of lubrication, multiple disk clutch, plane- 
tary transmission, shaft drive, transmission and hub 
brakes, two speeds forward and the reverse on the right 
side; 28-inch wheels with three-inch tires; springs semi- 
elliptic in front and full elliptic in the rear. Being a 
runabout, there was room for only two persons on the 
seat. The wheelbase was 84 inches and the tread 56. The 
gas tank carried eight gallons and equipment was extra. 


Epitor’s Note: This is the thirty-sixth instalment of Chris 
Sinsabaugh’s memoirs. Next week the Ford story continues. 








TER ONLY SUL CTTANOES model 
job. Like the N and the T, it had planetary t i ; 
Ford himself is at the wheel of the K. aa = E. 
manager of the Ford company. In the tonneau are Miss ce 
company, center, and Mrs. Henry Ford, right. 

opposite the site of the present Fisher building. 
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Penna. to Identif 
Taxis In Future, 


Dealers Informe, J 


HARRISBURG, Pa. — UTPg) 
Automobile dealers have been | 
formed by the Pennsylvania hue 
motive Assn. that all taxic b, 
hereafter sold in this state will be 
identified as such on certificates 
title and other departmenta] “ng 0 
ords. - 

The procedure was briefly out 
lined to acquaint dealers with the 
system set up by the departmens 
of revenue. The procedure follows: 

“All applications for certificate 
of title on pleasure vehicles, Which 
are to be used as taxicabs, shall 
be so designated by using the 
word ‘Taxi.’ Addressograph Plates 
will be cut to show ‘Moon Taxi 
instead of ‘Moon Sedan,’ or Other 
designation. Should the  vehicj 
subsequently be restored to its 
original status, by use of form T-10 
(form for recording change in type 
of body, etc.) the new plate will 
read ‘Moon Sedan X-Taxj,’ 

“In addition, all T-2 (out-of. 
state) applications will also jy 
checked in the title section seria) 
number files. If a ‘taxi’ record gy. 
ists, clerk shall mark the applica. 
tion ‘X-Taxi,’ so that in such cases 
addressograph plate will be marke; 
‘Moon Sedan X-Taxi.’ 

“All states have been requestej 
to furnish Pennsylvania with ree. 
ords of motor vehicles registere 
in those states as taxicabs, Mary. 
land and the District of Columbis 
have also adopted similar systems 
of identifying their taxicabs, y 
that all titles received from Mary- 
land and District of Columbia, wil) 
be carefully checked for such in. 
formation.” 


Dow Named Manager 


Of Hudson Fleet Sale: 
DETROIT.—George H. Pratt 
general sales manager of the Hué- 
son Motor Car 
Co., announces the 
appointment of 
George H. Dow 
as manager of 
fleet sales for 
the company 
with headquar- 
ters in Detroit. 
Dow has been 
with Hudson 
Since January, 
1937, and former- 
ly held the po- 
sition of special 





G. H. Dow 


representative for the company 


Demand Ups Output 


BUFFALO, N. Y.—Demand for 
resins for automotive safety glass 
manufacture has greatly increased the 
output of the Niacet Chemical Corp 
of Niagara Falls, principal producer 
of Vinylite, a relatively new plasti 
material. 
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> before the prospect starts to shop: 


... according to the industry’s own findings! . . . Seven weeks of looking, thinking, reading, making up 
his or her mind, precede the actual shopping—and by the time the prospect starts shopping, the list is 
narrowed down to three cars! . . . During that seven-week period, the prospect is in a buying mood, most 


susceptible to selling . . . But prospects don’t fly any flags, expose or identify themselves. Your salesmen can’t 


are TA2Q 


reach them—but your advertising can! . . .To click with all the prospects in the significant seven selling weeks 
period, in a market as big as New York, you need big coverage! . . . No little newspaper can cover many 
prospects, but a major medium like the New York Journal-American can! ...The Journal-American 
reaches approximately a third of the metropolitan new car market . . . reaches more than 600,000 families 
... reaches the men, women and young people in these New York families . . . Supercharged with real news 
‘| and real features, with a streamlined make-up, fast-moving and fast-reading, every page gets attention... 
and your advertising gets the maximum in real circulation, in real action! ... And, at $1.00 per line, the 
Journal-American can sell cars at a profit... Ask your New York dealers! . . . It’s less than seven weeks 


to Show time—time to start selling now! 


NEW yvorK Journal-American 


Represented nationally by: RODNEY E. BOONE ORGANIZATION . .. Detrovt Office: 12-226 General Motors Bldg. 


NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - PITTSBURGH - BOSTON - BALTIMORE - ATLANTA SAN FRANCISCO - LOS ANGELES - SEATTLE 
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= il Ask about our FINANCE | PLAN 


4) || before making other arrangements 








WHEN THE PROSPECT ASKS: 


ee 


From the Golden Gate to the Empire 
State, alert dealers give this answer: 


“THE C.1.T. BUDGET PLAN” 


With the new models arriving, now’s the time to position 
yourself to turn prospective car purchases into orders! As 
you know, one question frequently uppermost in the cus- 
tomer’s mind is ‘‘How to pay?’’ Here is where the C. I.T. 
Budget Plan provides a helpful answer—flexible enough tc 
suit the individual requirements of all your customers. 
Moreover, C. I. T. offers a full-range financing service— 
floor plan, financing demonstrators and the retail time sale 
of both new and used passenger cars. 

From the dealer’s standpoint, C. 1.T. has these other 
advantages: | | 

Prompt, on-the-spot credit investigation ; friendly, con- 
siderate consumer contact; adequate insurance nationally 
serviced; immediate purchase of acceptable paper by office 
near you; ample funds for all requirements. C. I. T. is not 
subject to local or regional economic disturbances. 








hat Payment Plan do 
you recommend? 





C.J. T. is the world’s largest independent sales 
financing institution, established in 1908, and serv- 
ing dealers and purchasers everywhere through 
200 local branch offices... each a self-contained, 
Sully-functioning unit. 


C.-T 


CORPORATION 


Sales Financing 


A Unit of Commercial Investment Trust Corporation 
Combined capital and surplus over $100,000,000 
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